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«∞˘Ù‹ Ë ÛÊ·ÈÚÈÎ‹ ÚÔÛ¤ÁÁÈÛË ÙË˜ ÂÙ·ÈÚÈÎ‹˜ ÎÔÈÓˆÓÈÎ‹˜ Â˘ı‡ÓË˜ ··ÓÙ¿ ÛÂ ‰‡ÛÎÔ-
Ï· ÂÚˆÙ‹Ì·Ù· Û¯ÂÙÈÎ¿ ÌÂ ÙËÓ ·Í›· ÙˆÓ ÎÔÈÓˆÓÈÎÒÓ ÚˆÙÔ‚Ô˘ÏÈÒÓ ÁÈ· ÙÈ˜ ÂÙ·ÈÚÂ›Â˜,
ÙÔ˘˜ ÂÂÓ‰˘Ù¤˜, ÙÔ˘˜ ÂÚÁ·˙ÔÌ¤ÓÔ˘˜ Î·È ÙÔ˘˜ ÂÏ¿ÙÂ˜.»

–Sandra Taylor
∞ÓÙÈÚfiÂ‰ÚÔ˜, ÙÌ‹Ì· ∂Ù·ÈÚÈÎ‹˜ ∫ÔÈÓˆÓÈÎ‹˜ ∂˘ı‡ÓË˜

Starbucks Coffee Company

«∂Í·ÈÚÂÙÈÎfi... ªÈ· ÂÈÛÎfiËÛË ÙÔ˘ ÂÓÙ˘ˆÛÈ·ÎÔ‡ ¤ÚÁÔ˘ Ô˘ ¤¯Ô˘Ó Î¿ÓÂÈ ÌÂÁ¿ÏÂ˜ ÂÙ·È-
ÚÂ›Â˜. ΔÔ ‚È‚Ï›Ô ∂Ù·ÈÚÈÎ‹ ∫ÔÈÓˆÓÈÎ‹ ∂˘ı‡ÓË ÂÍÂÙ¿˙ÂÈ ÙÈ˜ ÈÔ ÚˆÙÔÔÚÈ·Î¤˜ ÂÈ¯ÂÈÚË-
Ì·ÙÈÎ¤˜ Ú·ÎÙÈÎ¤˜ ÙÔ˘ Î·ÈÚÔ‡ Ì·˜ Ì¤Û· ·fi ÙË Ì·ÙÈ¿ ÙˆÓ ÂÈ¯ÂÈÚËÌ·ÙÈÎÒÓ ËÁÂÙÒÓ, ÔÈ
ÔÔ›ÔÈ ·Ó·Î·Ï‡ÙÔ˘Ó ÙÔ˘˜ ÌË¯·ÓÈÛÌÔ‡˜ Ô˘ ÌÔÚÔ‡Ó Ó· ·ÍÈÔÔÈ‹ÛÔ˘Ó ÙÈ˜ ÎÔÈÓˆÓÈÎ¤˜
Î·È ÂÈ¯ÂÈÚËÌ·ÙÈÎ¤˜ ÂÈ‰ÈÒÍÂÈ˜ ÚÔ˜ fiÊÂÏÔ˜ fiÏˆÓ ÙˆÓ ÌÂÙfi¯ˆÓ. ªÚ¿‚Ô!»

–Maureen Conway
∞ÓÙÈÚfiÂ‰ÚÔ˜, ÙÌ‹Ì· Emerging Market Solutions

Hewlett-Packard

«∏ ÛÙ‹ÚÈÍË ÎÔÈÓˆÓÈÎÒÓ ÛÎÔÒÓ ‰ÂÓ Â›Ó·È Ï¤ÔÓ ÔÏ˘Ù¤ÏÂÈ·, ·ÏÏ¿ ·Ó·ÁÎ·ÈfiÙËÙ·.
ΔÔ ‚È‚Ï›Ô ∂Ù·ÈÚÈÎ‹ ∫ÔÈÓˆÓÈÎ‹ ∂˘ı‡ÓË Â›Ó·È ¤Ó· ··Ú·›ÙËÙÔ ÂÚÁ·ÏÂ›Ô ÁÈ· ÙÔ˘˜
˘Â‡ı˘ÓÔ˘˜ Ì¿ÚÎÂÙÈÓÁÎ Î·È Ù· ‰ÈÔÈÎËÙÈÎ¿ ÛÙÂÏ¤¯Ë Ô˘ ÂÈı˘ÌÔ‡Ó Ó· ÂÍ·ÛÊ·Ï›ÛÔ˘Ó
Ù· Ì¤ÁÈÛÙ· ‰˘Ó·Ù¿ ÔÊ¤ÏË ·fi ÙÈ˜ ÂÂÓ‰‡ÛÂÈ˜ ÙÔ˘˜ ÛÂ ÎÔÈÓˆÓÈÎÔ‡˜ ÛÎÔÔ‡˜.»

–Carol L. Cone
¢ÈÂ˘ı‡ÓÔ˘Û· ™‡Ì‚Ô˘ÏÔ˜ 

Cone, Inc.

«ΔÔ ‚È‚Ï›Ô ∂Ù·ÈÚÈÎ‹ ∫ÔÈÓˆÓÈÎ‹ ∂˘ı‡ÓË ÚÔÛÊ¤ÚÂÈ ÌÈ· ÚˆÙÔÔÚÈ·Î‹, ·ÏÏ¿ Î·È Ú·-
ÎÙÈÎ‹ ÚÔÛ¤ÁÁÈÛË, ·Ô‰ÂÈÎÓ‡ÔÓÙ·˜ ÂÓÂÚÁ¿ fiÙÈ Ë ÎÔÈÓˆÓÈÎ‹ ‰¤ÛÌÂ˘ÛË ÙˆÓ ÂÙ·ÈÚÂÈÒÓ
Î·È Ë ÌÂÁÈÛÙÔÔ›ËÛË ÙË˜ ÎÂÚ‰ÔÊÔÚ›·˜ Î·È ÙË˜ ÌÂÙÔ¯ÈÎ‹˜ ·Í›·˜ ÙÔ˘˜ ‰ÂÓ Â›Ó·È ‰‡Ô ·ÌÔÈ-
‚·›· ·ÔÎÏÂÈfiÌÂÓÂ˜ ¤ÓÓÔÈÂ˜, ·ÏÏ¿ ·ÓÙÈı¤Ùˆ˜ ·ÏÏËÏÔÛ˘ÌÏËÚÒÓÔÓÙ·È.»

–Bill Shore
π‰Ú˘Ù‹˜ Î·È ∂ÎÙÂÏÂÛÙÈÎfi˜ ¢ÈÂ˘ı˘ÓÙ‹˜ 
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™ ÙËÓ ÎÔÈÓˆÓ›· ÙÔ˘ Û‹ÌÂÚ·, 
Ë ÎÔÈÓˆÓÈÎ‹ ÚÔÛÊÔÚ¿ ÙˆÓ
ÂÙ·ÈÚÂÈÒÓ ‰ÂÓ Â›Ó·È Ï¤ÔÓ ·ÏÒ˜

·Ô‰ÂÎÙ‹ ·ÏÏ¿ Î·È ·Ó·ÌÂÓfiÌÂÓË. 
ªÂ ÙÈ˜ ·˘Í·ÓfiÌÂÓÂ˜ È¤ÛÂÈ˜ ÁÈ· ÙË
‚ÂÏÙ›ˆÛË ÙˆÓ ÔÈÎÔÓÔÌÈÎÒÓ ÂÈ‰fiÛÂˆÓ Î·È 
ÙËÓ ÂÓ›Û¯˘ÛË ÙË˜ ÂÈÎfiÓ·˜ ÙÔ˘ ÂÙ·ÈÚÈÎÔ‡
ÔÏ›ÙË ÙˆÓ ÂÙ·ÈÚÂÈÒÓ, ÔÈ ÂÈ¯ÂÈÚËÌ·ÙÈÎÔ›
ËÁ¤ÙÂ˜ Ú¤ÂÈ Ó· Ï¿‚Ô˘Ó ‰‡ÛÎÔÏÂ˜
·ÔÊ¿ÛÂÈ˜. ¶ÔÈÔ˘˜ ÎÔÈÓˆÓÈÎÔ‡˜ ÛÎÔÔ‡˜
Ú¤ÂÈ Ó· ÛÙËÚ›ÍÔ˘ÌÂ; ¶ÔÈÔÈ
ÊÈÏ·ÓıÚˆÈÎÔ› ÔÚÁ·ÓÈÛÌÔ› Â›Ó·È 
ÔÈ Î·Ï‡ÙÂÚÔÈ ÂÙ·›ÚÔÈ; ¶ÔÈÂ˜ ÚˆÙÔ‚Ô˘Ï›Â˜
Ú¤ÂÈ Ó· ÚÔˆı‹ÛÔ˘ÌÂ Ô˘ ı· ÚÔ¿ÁÔ˘Ó
ÙËÓ ÂÙ·ÈÚÂ›· ·ÏÏ¿ Î·È ÙÔ ÛÎÔfi Ô˘
ÂÈÏ¤Í·ÌÂ; ¡· ÁÚ¿„Ô˘ÌÂ ÌÈ· ÂÈÙ·Á‹, 
Ó· ÂÓÛˆÌ·ÙÒÛÔ˘ÌÂ ÎÔÈÓˆÓÈÎ¿ ÌËÓ‡Ì·Ù·
ÛÙÈ˜ ÚÔˆı‹ÛÂÈ˜ Ì·˜, Ó· ÂÓı·ÚÚ‡ÓÔ˘ÌÂ 
ÙÔÓ ÂıÂÏÔÓÙÈÛÌfi ÙˆÓ ÂÚÁ·˙ÔÌ¤ÓˆÓ Ì·˜ 
‹ Ó· ·ÏÏ¿ÍÔ˘ÌÂ ÙÈ˜ ÂÈ¯ÂÈÚËÌ·ÙÈÎ¤˜ Ì·˜
Ú·ÎÙÈÎ¤˜; ¶Ò˜ ÌÔÚÔ‡ÌÂ Ó·
ÂÓÛˆÌ·ÙÒÛÔ˘ÌÂ ÌÈ· Ó¤· ÚˆÙÔ‚Ô˘Ï›· 
ÛÙÈ˜ ̆ ¿Ú¯Ô˘ÛÂ˜ ÛÙÚ·ÙËÁÈÎ¤˜ Ì·˜; ¶Ò˜ Ó·
ÂÊ·ÚÌfiÛÔ˘ÌÂ ¤Ó· ÂÈÙ˘¯ËÌ¤ÓÔ ÚfiÁÚ·ÌÌ·;
¶Ò˜ Ó· ÂÍ·ÛÊ·Ï›ÛÔ˘ÌÂ ÙË ÛÙ‹ÚÈÍË 
Î·È ÙËÓ ·ÊÔÛ›ˆÛË ÙÔ˘ ‰˘Ó·ÌÈÎÔ‡ Ì·˜; 
¶Ò˜ ÌÔÚÔ‡ÌÂ Ó· ÌÂÙÚ‹ÛÔ˘ÌÂ ÙËÓ
ÂÈÙ˘¯›·; ∏ ‚›‚ÏÔ˜ ÙÔ˘ ÂÙ·ÈÚÈÎÔ‡ ÔÏ›ÙË,
∂Ù·ÈÚÈÎ‹ ∫ÔÈÓˆÓÈÎ‹ ∂˘ı‡ÓË, ··ÓÙ¿ÂÈ 
ÛÂ ·˘Ù¿ Î·È ÛÂ ÔÏÏ¿ ¿ÏÏ· ÂÚˆÙ‹Ì·Ù·.

√ Philip Kotler, Ô «·Ù¤Ú·˜» 
ÙÔ˘ Ì¿ÚÎÂÙÈÓÁÎ Î·È ÙˆÓ ÂÈ¯ÂÈÚËÌ·ÙÈÎÒÓ
Ú·ÎÙÈÎÒÓ, Î·È Ë Nancy Lee, ÚfiÂ‰ÚÔ˜ 
ÙË˜ Û˘Ì‚Ô˘ÏÂ˘ÙÈÎ‹˜ ÂÙ·ÈÚÂ›·˜ Social
Marketing Services Inc., ÚÔÙÂ›ÓÔ˘Ó
‚¤ÏÙÈÛÙÂ˜ Ú·ÎÙÈÎ¤˜ Î·È ÚˆÙÔÔÚÈ·Î¤˜
È‰¤Â˜ ÁÈ· ÂÙ·ÈÚÂ›Â˜ Ô˘ ı¤ÏÔ˘Ó 
Ó· ÌÂÁÈÛÙÔÔÈ‹ÛÔ˘Ó ÙËÓ ÂÙ·ÈÚÈÎ‹ 
ÙÔ˘˜ Û˘ÓÂÈÛÊÔÚ¿ ÛÂ ÎÔÈÓˆÓÈÎÔ‡˜ ÛÎÔÔ‡˜,
ÁÓˆÚ›˙ÔÓÙ·˜ ·Ú¿ÏÏËÏ· Ù· ·ÔÙÂÏ¤ÛÌ·Ù·
ÙË˜ ÚÔÛÊÔÚ¿˜ ÙÔ˘˜. √È ÂÈ¯ÂÈÚËÌ·ÙÈÎÔ›
ËÁ¤ÙÂ˜ ı· Ì¿ıÔ˘Ó Ò˜ Ó· ÂÓ·ÚÌÔÓ›˙Ô˘Ó
ÙÔ˘˜ ÛÙfi¯Ô˘˜ ÙË˜ ÂÈ¯Â›ÚËÛ‹˜ ÙÔ˘˜ 
ÌÂ ÂÎÂ›ÓÔ˘˜ ÙˆÓ ÎÔÈÓˆÓÈÒÓ fiÔ˘
‰Ú·ÛÙËÚÈÔÔÈÔ‡ÓÙ·È, Ó· ÂÈÏ¤ÁÔ˘Ó 
ÙÔ˘˜ ÎÔÈÓˆÓÈÎÔ‡˜ Î·È ÎÔÈÓˆÊÂÏÂ›˜ ÛÎÔÔ‡˜
Ô˘ ı· ÛÙËÚ›ÍÔ˘Ó, Ó· ÂÍ·ÛÊ·Ï›˙Ô˘Ó 
ÙË ÛÙ‹ÚÈÍË ÙˆÓ ÂÚÁ·˙ÔÌ¤ÓˆÓ ÙÔ˘˜, 
Ó· ÂÊ·ÚÌfi˙Ô˘Ó ÂÈÙ˘¯ËÌ¤ÓÂ˜
ÚˆÙÔ‚Ô˘Ï›Â˜ Î·È Ó· ·ÍÈÔÏÔÁÔ‡Ó 
Ù· ·ÔÙÂÏ¤ÛÌ·Ù· ÙË˜ ‰Ú¿ÛË˜ ÙÔ˘˜.

¶ÚÔÛÊ¤ÚÔÓÙ·˜ ÔÏ‡ ÂÚÈÛÛfiÙÂÚ· ·fi 
ÌÈ· ·Ï‹ ıÂˆÚËÙÈÎ‹ ÚÔÛ¤ÁÁÈÛË, ·˘Ùfi 
ÙÔ ‚È‚Ï›Ô Û˘ÁÎÂÓÙÚÒÓÂÈ ÙÈ˜ ·fi„ÂÈ˜
ÌÂÚÈÎÒÓ ·fi ÙÈ˜ ÈÔ ·ÍÈfiÏÔÁÂ˜ ÂÙ·ÈÚÂ›Â˜
ÙÔ˘ ÂÈ¯ÂÈÚËÌ·ÙÈÎÔ‡ ÎfiÛÌÔ˘.

(™˘Ó¤¯ÂÈ· ÛÙÔ ÂÛˆÙÂÚÈÎfi ÙÔ˘ ÔÈÛıfiÊ˘ÏÏÔ˘)

™Â Û˘Ó‰˘·ÛÌfi ÌÂ ¤Ó· Ï‹ıÔ˜
‰ÔÎÈÌ·ÛÌ¤ÓˆÓ Û˘ÓÙ·ÁÒÓ 
Î·È Ú·ÎÙÈÎÒÓ Û˘Ì‚Ô˘ÏÒÓ Û¯ÂÙÈÎ¿ 
ÌÂ ÙÈ˜ ÎÔÈÓˆÓÈÎ¤˜ ÚˆÙÔ‚Ô˘Ï›Â˜,
·ÚÔ˘ÛÈ¿˙ÂÈ ÙÈ˜ ÚÔÛˆÈÎ¤˜ ÈÛÙÔÚ›Â˜
ÛÙÂÏÂ¯ÒÓ ·fi Â›ÎÔÛÈ ¤ÓÙÂ ËÁÂÙÈÎ¤˜
ÊÈÁÔ‡ÚÂ˜ ÂÈÙ˘¯ËÌ¤ÓˆÓ Î·È ÎÔÈÓˆÓÈÎ¿
˘Â‡ı˘ÓˆÓ ÂÙ·ÈÚÂÈÒÓ, fiˆ˜ Ë Ben &
Jerry's, Ë IBM, Ë Washington Mutual,
Ë Johnson & Johnson, Ë Microsoft, 
Ë The Body Shop, Ë Hewlett-Packard
Î·È Ë American Express. °È· fiÛÔ˘˜
ÂÈ‰ÈÒÎÔ˘Ó Ó· ÂÍ·ÛÊ·Ï›ÛÔ˘Ó
ÙË ̄ ÚËÌ·ÙÔ‰fiÙËÛË ÂÙ·ÈÚÂÈÒÓ fiˆ˜
·˘Ù¤˜, ÙÔ ÙÂÏÂ˘Ù·›Ô ÎÂÊ¿Ï·ÈÔ
·ÚÔ˘ÛÈ¿˙ÂÈ ‰¤Î· ÛÙÚ·ÙËÁÈÎ¤˜
ÂÈÙ˘¯›·˜.

∞˘Ùfi ÙÔ ‰È·ÊˆÙÈÛÙÈÎfi Î·È Ú·ÎÙÈÎfi
‚È‚Ï›Ô ·ÚÔ˘ÛÈ¿˙ÂÈ Â›ÎÔÛÈ ¤ÓÙÂ
‚¤ÏÙÈÛÙÂ˜ Ú·ÎÙÈÎ¤˜ Ô˘
Û˘ÁÎÂÓÙÚÒıËÎ·Ó ÌÂ ÛÙfi¯Ô 
Ó· Î·ıÔ‰ËÁ‹ÛÔ˘Ó ÙË Ï‹„Ë
·ÔÊ¿ÛÂˆÓ ÛÙÔ ̄ ÒÚÔ ÙË˜ ÂÙ·ÈÚÈÎ‹˜
ÎÔÈÓˆÓÈÎ‹˜ Â˘ı‡ÓË˜. ∫·È ÙÂÏÈÎ¿
ÊÈÏÔ‰ÔÍÂ› Ó· Û·˜ ‚ÔËı‹ÛÂÈ 
Ó· ÌÂÁÈÛÙÔÔÈ‹ÛÂÙÂ ÙÔ Î¤Ú‰Ô˜ 
ÙˆÓ ÂÈÏÂÎÙÈÎÒÓ ÂÙ·ÈÚÈÎÒÓ
ÂÂÓ‰‡ÛÂÒÓ Û·˜, Ô‰ËÁÒÓÙ·˜ 
ÛÂ Ú·ÎÙÈÎ¤˜ Ô˘ ÌÔÚÔ‡Ó 
Ó· ·ÔÊ¤ÚÔ˘Ó Ù· ÌÂÁ·Ï‡ÙÂÚ· ‰˘Ó·Ù¿
ÔÊ¤ÏË ÛÂ ÎÔÈÓˆÓÈÎfi, ÂÚÈ‚·ÏÏÔÓÙÈÎfi
Î·È ÔÈÎÔÓÔÌÈÎfi Â›Â‰Ô. 

√ PHILIP KOTLER Â›Ó·È
‰È·ÎÂÎÚÈÌ¤ÓÔ˜ Î·ıËÁËÙ‹˜ ‰ÈÂıÓÔ‡˜
Ì¿ÚÎÂÙÈÓÁÎ ÛÙË Û¯ÔÏ‹ ‰ÈÔ›ÎËÛË˜
ÂÈ¯ÂÈÚ‹ÛÂˆÓ Kellogg School of
Management ÙÔ˘ ·ÓÂÈÛÙËÌ›Ô˘
Northwestern University. ŒÓ·˜ 
·fi ÙÔ˘˜ ÌÂÁ·Ï‡ÙÂÚÔ˘˜ ÛÙÔ¯·ÛÙ¤˜ 
ÙÔ˘ Ì¿ÚÎÂÙÈÓÁÎ ·ÁÎÔÛÌ›ˆ˜, Â›Ó·È 
Ô Û˘ÁÁÚ·Ê¤·˜ ÙÚÈ¿ÓÙ· ¤ÓÙÂ ·ÎfiÌ·
‚È‚Ï›ˆÓ, ÌÂÙ·Í‡ ÙˆÓ ÔÔ›ˆÓ
Î·È ÙÔ Marketing Insights from A to Z,
Â›ÛË˜ ·fi ÙÈ˜ ÂÎ‰fiÛÂÈ˜ Wiley. 

∏ NANCY LEE, Î¿ÙÔ¯Ô˜ MBA, Â›Ó·È
ÚfiÂ‰ÚÔ˜ ÙË˜ Û˘Ì‚Ô˘ÏÂ˘ÙÈÎ‹˜
ÂÙ·ÈÚÂ›·˜ Social Marketing Services,
Inc., ÌÂ ÂÚÈÛÛfiÙÂÚ· ·fi Â›ÎÔÛÈ ̄ ÚfiÓÈ·
ÂÌÂÈÚ›·˜ ÛÙÔ ̄ ÒÚÔ ÙÔ˘ Ì¿ÚÎÂÙÈÓÁÎ.
∂›Ó·È Â›ÎÔ˘ÚË Î·ıËÁ‹ÙÚÈ· 
ÛÙ· ·ÓÂÈÛÙ‹ÌÈ· University 
of Washington Î·È Seattle University,
fiÔ˘ ‰È‰¿ÛÎÂÈ Ì¿ÚÎÂÙÈÓÁÎ.
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ÛÙËÓ ÂÙ·ÈÚÂ›· Û·˜ Î·È ÛÙÔ ÛÎÔfi ÙË˜ ÂÈÏÔÁ‹˜ Û·˜
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μ¤ÏÙÈÛÙÂ˜ Ú·ÎÙÈÎ¤˜ 
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∂Ù·ÈÚÈÎ‹ ∫ÔÈÓˆÓÈÎ‹
∂˘ı‡ÓË

¶Ò˜ Ó· ÚÔÛÊ¤ÚÂÙÂ ÙÔ Î·Ï‡ÙÂÚÔ ‰˘Ó·Ùfi 
ÛÙËÓ ÂÙ·ÈÚÂ›· Û·˜

Î·È ÛÙÔ ÛÎÔfi ÙË˜ ÂÈÏÔÁ‹˜ Û·˜

PHILIP KOTLER

NANCY LEE
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√√
È Û˘ÁÁÚ·ÊÂ›˜ ı· ‹ıÂÏ·Ó Ó· Â˘¯·ÚÈÛÙ‹ÛÔ˘Ó ÙÔ˘˜ ·Ú·Î¿Ùˆ ·ÓıÚÒÔ˘˜,
Ô˘ ÌÔÈÚ¿ÛÙËÎ·Ó Ì·˙› ÙÔ˘˜ ÙÈ˜ ÈÛÙÔÚ›Â˜ Î·È ÙËÓ ÂÌÂÈÚ›· ÙÔ˘˜ Û¯ÂÙÈÎ¿ ÌÂ
ÙÈ˜ ÂÙ·ÈÚÈÎ¤˜ ÎÔÈÓˆÓÈÎ¤˜ ÚˆÙÔ‚Ô˘Ï›Â˜ Î·È Ô˘ ÛÂ ÔÏÏ¤˜ ÂÚÈÙÒÛÂÈ˜

·ÊÈ¤ÚˆÛ·Ó ¯ÚfiÓÔ Î·È ÂÓ¤ÚÁÂÈ· ÁÈ· Ó· Û˘ÌÏËÚÒÛÔ˘Ó ÂÚˆÙËÌ·ÙÔÏfiÁÈ·, Ó· Û˘Ì-
‚Ô˘ÏÂ˘ÙÔ‡Ó ÙÔ˘˜ Û˘ÓÂÚÁ¿ÙÂ˜ Î·È ÙÔ˘˜ ÂÙ·›ÚÔ˘˜ ÙÔ˘˜ Ô˘ Û˘ÌÌÂÙÂ›¯·Ó ÛÂ Ù¤ÙÔÈÔ˘
Â›‰Ô˘˜ ÚˆÙÔ‚Ô˘Ï›Â˜, Ó· ÂÚÂ˘Ó‹ÛÔ˘Ó ÙÔ ·Ú¯Â›Ô ÙÔ˘˜ Î·È Ó· ÂÈÌÂÏËıÔ‡Ó ÙˆÓ ÙÂ-
ÏÈÎÒÓ ÂÓÙ‡ˆÓ. ™·˜ Â˘¯·ÚÈÛÙÔ‡ÌÂ ıÂÚÌ¿.

Aleve, Rich Ehrmann ·fi ÙËÓ Aleve Î·È Kelly Gifford ·fi ÙÔ ›‰Ú˘Ì· Arthritis
Foundation
American Express, Anthony Mitchell
AT&T Broadband/Comcast, Liz Castells-Heard ·fi ÙËÓ Castells & Asociados
AT&T Wireless, Richard Brown
Athena Water, Trish May
Avon, Laura Castellano
Ben & Jerry’s, Chrystie Heimert
Best Buy, Linda Wilkinson ·fi ÙËÓ Best Buy Î·È Tricia Conroy 
·fi ÙËÓ e4partners
British Airways, Kate Walton ·fi ÙË UNICEF UK
Chiquita, Michael Mitchell
Cisco Systems, Nayeem Sheikh
Coca-Cola, Carol Martel
ConAgra Foods, Nancy Peck-Todd
Cone Inc., Carol Cone
Costco, Sheri Flies
Crest, Tricia Montgomery
Dell, Bryant Hilton
Dole, Amy Myrdal Î·È Marcy Reed
Fannie Mae, Lesia Bullock
FedEx, Pam Roberson Î·È Ron Wong
Ford, Kristen Kinley Î·È Andy Acho
General Electric, Debra Wexler
General Mills, Chris Shea Î·È Marybeth Thorsgaard
General Motors, David Jerome Î·È Ann Kihn
Hewlett-Packard, Maureen Conway
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Home Depot, Park Howell ·fi ÙËÓ Park and Company
IBM, Stanley Litow Î·È Robin Willner
Intel, Gary Niekerk
Johnson & Johnson, Andrea Higham
Kenneth Cole Productions, Kristin Hoppmann
Kraft, Sally Maier Î·È Michael Mudd
LensCrafters, Susan Knobler Î·È Pam Kraemer
Levi Strauss & Co., Jeff Beckman Î·È Stuart Burden
Lysol, Ruth Apgar ·fi ÙË Reckitt Benckiser
McDonald’s, Joanne Jacobs
Microsoft, Joanna Fuller
Motorola, Rich Guimond
Mustang Survival, Elizabeth Bennett ·fi ÙÔ ÓÔÛÔÎÔÌÂ›Ô Seattle Children’s
Hospital & Regional Medical Center
New York Times Company Foundation, Rita Wnuk
Nike, Jill Zanger
Nordstrom, Deniz Anders
Northwest Airlines, Carol Hollen
Pampers, May Stoeckle ·fi ÙËÓ P&G Î·È Andrea Furia ·fi ÙÔ ÈÓÛÙÈÙÔ‡ÙÔ
National Institute of Child Health and Human Development
Parade, Christie Emden
PETsMART, Jennifer Pflugfelder
Premera Blue Cross, Dana Hurley
QVC, Patricia McLaughlin ·fi ÙÔ ›‰Ú˘Ì· American Legacy Foundation
REI, David Jayo
Safeco, Rose Lincoln Î·È Wendy Stauff
7-Eleven, Margaret Chabris
Share Our Strength, Bill Shore
Shell, Debbie Breazeale ·fi ÙË Shell Î·È Garry Snowden ·fi ÙÔÓ ÔÚÁ·ÓÈÛÌfi
Conservation Volunteers Australia
Silk, David Kargas ·fi ÙË White Wave
Starbucks, Sue Mecklenburg
Subway, Libby Puckett ·fi ÙËÓ ÔÌ¿‰· ‰Ú¿ÛË˜ North Carolina Heart and
Stroke Prevention Î·È Steve Hanhauser ·fi ÙË MarketSmart Advertising
Target, Diane Carlson
The Body Shop, Steve McIver
Timberland, Kate King Î·È Celina Adams
Wal-Mart, Wendy Sept, Chad Graham Î·È Karen Wess
Washington Mutual, Sheri Pollock Î·È Deanna Oppenheimer
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∂∂
¿Ó ‰È·‚¿˙ÂÙÂ ·˘Ù‹Ó ÙËÓ ÂÈÛ·ÁˆÁ‹, ÙÔ Èı·ÓfiÙÂÚÔ Â›Ó·È fiÙÈ ÂÚÁ¿˙ÂÛÙÂ ÛÙÔ
ÙÌ‹Ì· ÎÔÈÓˆÓÈÎÒÓ ˘Ôı¤ÛÂˆÓ, ÂÙ·ÈÚÈÎ‹˜ ÂÈÎÔÈÓˆÓ›·˜, ‰ËÌÔÛ›ˆÓ ˘Ôı¤ÛÂ-
ˆÓ, ‰ËÌÔÛ›ˆÓ Û¯¤ÛÂˆÓ, ÂÚÈ‚·ÏÏÔÓÙÈÎ‹˜ ‰È·¯Â›ÚÈÛË˜, ÂÙ·ÈÚÈÎ‹˜ Â˘ı‡ÓË˜ ‹

ÂÙ·ÈÚÈÎ‹˜ ÚÔÛÊÔÚ¿˜ ÙË˜ ÂÙ·ÈÚÂ›·˜ Û·˜. ∂›Ó·È fiÌˆ˜ ÂÍ›ÛÔ˘ Èı·Ófi Ó· Â›ÛÙÂ ‰ÈÂ˘-
ı˘ÓÙ‹˜ Ì¿ÚÎÂÙÈÓÁÎ ‹ ÚÔ˚fiÓÙˆÓ, Ó· Â›ÛÙÂ ˘Â‡ı˘ÓÔ˜ ÁÈ· Î¿ÔÈ· Ù˘¯‹ ÂÙ·ÈÚÈÎ‹˜
ÊÈÏ·ÓıÚˆ›·˜ ‹ Ó· ÂÚÁ¿˙ÂÛÙÂ ÛÂ ¤Ó· ·fi Ù· È‰Ú‡Ì·Ù· ÌÈ·˜ ÂÙ·ÈÚÂ›·˜. ∞fi ÙËÓ
¿ÏÏË, ÌÔÚÂ› Ó· ÂÚÁ¿˙ÂÛÙÂ ÛÂ ÌÈ· ÂÙ·ÈÚÂ›· ‰ËÌÔÛ›ˆÓ Û¯¤ÛÂˆÓ, ‰È·ÊËÌÈÛÙÈÎ‹ ‹
‰ËÌÔÛ›ˆÓ ˘Ôı¤ÛÂˆÓ Î·È ÔÈ ÂÏ¿ÙÂ˜ ÙË˜ ÂÙ·ÈÚÂ›·˜ Ó· ˙ËÙÔ‡Ó ÙË ÁÓÒÌË Û·˜ Û¯Â-
ÙÈÎ¿ ÌÂ ÂÙ·ÈÚÈÎ¤˜ ÎÔÈÓˆÓÈÎ¤˜ ÚˆÙÔ‚Ô˘Ï›Â˜. ◊, Ù¤ÏÔ˜, ÌÔÚÂ› Ó· Â›ÛÙÂ Ô ‰ÈÂ˘ı‡-
ÓˆÓ Û‡Ì‚Ô˘ÏÔ˜.

∂¿Ó ÌÔÈ¿˙ÂÙÂ ÌÂ fiÏÔ˘˜ ÂÎÂ›ÓÔ˘˜ Ô˘ ·Ó·Ï·Ì‚¿ÓÔ˘Ó Ù¤ÙÔÈÔ˘˜ ÚfiÏÔ˘˜, ÙfiÙÂ
Â›Ó·È ÔÏ‡ Èı·Ófi Ó· ·ÓÙÈÌÂÙˆ›˙ÂÙÂ ‰˘ÛÎÔÏ›Â˜ ‹ Ó· ÓÈÒıÂÙÂ fiÙÈ Û·˜ ÙÚ·‚Ô‡Ó
ÚÔ˜ fiÏÂ˜ ÙÈ˜ Î·ÙÂ˘ı‡ÓÛÂÈ˜ ÔÈ ·˘ÍËÌ¤ÓÂ˜ ··ÈÙ‹ÛÂÈ˜ Ô˘ Û˘ÓÔ‰Â‡Ô˘Ó ÙÔ ÂÓ‰È·-
Ê¤ÚÔÓ ÁÈ· ÙËÓ ÂÙ·ÈÚÈÎ‹ ÎÔÈÓˆÓÈÎ‹ Â˘ı‡ÓË. ∞˘Ù‹ ÛÙË ‰ÈÎ‹ Û·˜ ÂÚ›ÙˆÛË ÌÔÚÂ›
Ó· Û˘ÓÔ„›˙ÂÙ·È ÛÙËÓ ·fiÊ·ÛË ÁÈ· Î¿ÙÈ ÙfiÛÔ ‚·ÛÈÎfi, fiˆ˜ Ù· ÎÔÈÓˆÓÈÎ¿ ˙ËÙ‹Ì·-
Ù· Î·È ÙÔ˘˜ ÛÎÔÔ‡˜ Ô˘ ı· ÛÙËÚ›ÍÂÈ Ë ÂÙ·ÈÚÂ›· Û·˜, ·ÏÏ¿ Î·È ÔÈ· ı· ·ÔÚÚ›„ÂÈ.
ªÔÚÂ› Ó· ··ÈÙÂ›Ù·È ÏÂÙfiÙËÙ· Î·È ÂÈ‰ÂÍÈfiÙËÙ· ÚÔÎÂÈÌ¤ÓÔ˘ Ó· ·ÍÈÔÏÔÁ‹ÛÂÙÂ
ÙÔ˘˜ Èı·ÓÔ‡˜ ÂÙ·›ÚÔ˘˜ Û·˜ Î·È Ó· ·ÔÊ·Û›ÛÂÙÂ fiÛÔ Î·È ÙÈ ı· ÚÔÛÊ¤ÚÂÙÂ. ∫·-
Ù¿ ¿Û· Èı·ÓfiÙËÙ· ı· ¯ÚÂÈ¿˙ÂÙ·È ·˘ÛÙËÚfiÙËÙ· ÁÈ· Ó· Ô˘Ï‹ÛÂÙÂ ÙÈ˜ È‰¤Â˜ Û·˜
ÛÙËÓ ÂÙ·ÈÚÂ›· Û·˜, Ó· ı¤ÛÂÙÂ ıÂÏÎÙÈÎÔ‡˜ Î·È Û˘Ó¿Ì· ÚÂ·ÏÈÛÙÈÎÔ‡˜ ÛÙfi¯Ô˘˜ ÁÈ· Ù·
·ÔÙÂÏ¤ÛÌ·Ù· Î·È Î·ÙfiÈÓ Ó· ÎÂÚ‰›ÛÂÙÂ ÙËÓ ˘ÔÛÙ‹ÚÈÍË ‰È¿ÊÔÚˆÓ ÙÌËÌ¿ÙˆÓ ÁÈ·
Ù· Û¯¤‰È· ÂÊ·ÚÌÔÁ‹˜. ªÔÚÂ› Ó· Û·˜ ··Û¯ÔÏÂ› ÙÔ Ò˜ ı· ÂÓÛˆÌ·ÙÒÛÂÙÂ ÌÈ· Ó¤·
ÚˆÙÔ‚Ô˘Ï›· ÛÙÈ˜ ˘¿Ú¯Ô˘ÛÂ˜ ÛÙÚ·ÙËÁÈÎ¤˜ Î·È Ò˜ ı· ‰È·¯ÂÈÚÈÛÙÂ›ÙÂ ÙÔÓ ÂÈ-
Ï¤ÔÓ ÊfiÚÙÔ ÂÚÁ·Û›·˜. ◊, ÂÓ‰Â¯ÔÌ¤Óˆ˜, Û·˜ ¤¯Ô˘Ó ·Ó·ı¤ÛÂÈ ÙÔÓ Î·ıfiÏÔ˘ ·ÍÈÔ-
˙‹ÏÂ˘ÙÔ ÚfiÏÔ Ó· ·ÍÈÔÏÔÁ‹ÛÂÙÂ Î·È Ó· Û˘ÓÙ¿ÍÂÙÂ ·ÔÏÔÁÈÛÌÔ‡˜ ÁÈ· ÙÔ ÙÈ ·¤ÁÈ-
Ó·Ó fiÏ· ·˘Ù¿ Ù· ¯Ú‹Ì·Ù· Ô˘ ÍÔ‰¤„·ÙÂ ÁÈ· Î¿ÔÈÔ ÛÎÔfi ‹ ÁÈ· Ó· ·Ó·ıÂˆÚ‹ÛÂ-
ÙÂ ÙÈ˜ ÔÏÈÙÈÎ¤˜ Ô˘ Â›¯·ÙÂ ÚÔÙÂ›ÓÂÈ ¤Ú˘ÛÈ ÁÈ· Ó· ÛÒÛÂÙÂ ÙÔÓ Ï·Ó‹ÙË.

∂¿Ó fiÓÙˆ˜ ¤ÙÛÈ Û˘Ì‚·›ÓÂÈ, ·˘Ùfi ÙÔ ‚È‚Ï›Ô Â›Ó·È ÁÈ· Û·˜. ¶ÂÚÈÛÛfiÙÂÚÔÈ ·fi 25
Û˘Ó¿‰ÂÏÊÔ› Û·˜, ÛÂ ÂÙ·ÈÚÂ›Â˜ fiˆ˜ Ë Ben & Jerry's, Ë IBM, Ë Washington
Mutual, Ë Johnson & Johnson, Ë Timberland, Ë Microsoft, Ë The Body Shop, Ë
American Express Î·È Ë Starbucks, ÌÔÈÚ¿ÛÙËÎ·Ó Ì·˙› Ì·˜ ÙÈ˜ ÈÛÙÔÚ›Â˜ ÙÔ˘˜ Î·È ÙÈ˜
Û˘Ì‚Ô˘Ï¤˜ ÙÔ˘˜ ÁÈ· ÙÔ Ò˜ ÌÔÚÂ›ÙÂ Ó· ÚÔÛÊ¤ÚÂÙÂ ÙÔ Î·Ï‡ÙÂÚÔ Ô˘ ÌÔÚÂ›ÙÂ
ÛÙËÓ ÂÙ·ÈÚÂ›· Û·˜ Î·È ÛÙÔÓ ÎÔÈÓˆÓÈÎfi ÛÎÔfi ÙË˜ ÂÈÏÔÁ‹˜ Û·˜. £· ‰È·‚¿ÛÂÙÂ ÁÈ·
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12 ∂ÈÛ·ÁˆÁ‹

Ù· Ì·ı‹Ì·Ù· Ô˘ ‰È‰¿¯ıËÎ·Ó ÛÙËÓ Ú¿ÍË Î·È Ù· ÎÏÂÈ‰È¿ ÙË˜ ÂÈÙ˘¯›·˜, ¤ÙÛÈ fiˆ˜
Ù· ·ÓÙÈÏ·Ì‚¿ÓÔÓÙ·È.

Œ¯Ô˘ÌÂ ÌÈ· ÎÔÈÓ‹ ·Ù˙¤ÓÙ·. ŸÏÔÈ ı¤ÏÔ˘ÌÂ ¤Ó·Ó Î·Ï‡ÙÂÚÔ ÎfiÛÌÔ Î·È Â›Ì·ÛÙÂ
ÂÂÈÛÌ¤ÓÔÈ fiÙÈ ÔÈ ÙÔÈÎ¤˜ ÎÔÈÓˆÓ›Â˜ ¯ÚÂÈ¿˙ÔÓÙ·È ÙËÓ ÂÙ·ÈÚÈÎ‹ ˘ÔÛÙ‹ÚÈÍË Î·È
Û‡ÌÚ·ÍË ÁÈ· Ó· ÂÈÙ‡¯Ô˘Ó ·˘Ùfi ÙÔ ÛÙfi¯Ô. ŒÓ·˜ ·ÔÊ·ÛÈÛÙÈÎfi˜ ·Ú¿ÁÔÓÙ·˜ ÁÈ·
Ó· ˘ÏÔÔÈËıÂ› ·˘Ù‹ Ë ˘ÔÛÙ‹ÚÈÍË Â›Ó·È ÔÈ ÂÈ¯ÂÈÚ‹ÛÂÈ˜ Ó· ·Ó·ÁÓˆÚ›ÛÔ˘Ó Ù·
ÔÊ¤ÏË Ô˘ ÌÔÚÔ‡Ó Ó· ·ÔÎÔÌ›ÛÔ˘Ó, fi¯È ÌfiÓÔ ÛÂ ÔÈÎÔÓÔÌÈÎÔ‡˜ fiÚÔ˘˜ ·ÏÏ¿ Î·È
ÛÂ ÎÔÈÓˆÓÈÎfi Â›Â‰Ô. 

¶·ÚfiÙÈ ·˘Ùfi ÙÔ ‚È‚Ï›Ô ¤¯ÂÈ ÁÚ·ÊÙÂ› Î˘Ú›ˆ˜ ÁÈ· fiÛÔ˘˜ ÂÚÁ¿˙ÔÓÙ·È ÛÂ ÎÂÚ‰Ô-
ÛÎÔÈÎÔ‡˜ ÔÚÁ·ÓÈÛÌÔ‡˜ Î·È ÙÔ˘˜ ÊÔÚÂ›˜ ÂÈÎÔÈÓˆÓ›·˜ ÙÔ˘˜ Î·È Ù· È‰Ú‡Ì·Ù¿ ÙÔ˘˜,
ÌÔÚÂ› Â›ÛË˜ Ó· Ê·ÓÂ› ¯Ú‹ÛÈÌÔ Î·È ÛÙ· ÛÙÂÏ¤¯Ë ÙˆÓ ÌË ÎÂÚ‰ÔÛÎÔÈÎÒÓ ÔÚÁ·-
ÓÈÛÌÒÓ Î·È ÙˆÓ ÎÚ·ÙÈÎÒÓ ÊÔÚ¤ˆÓ Ô˘ ·Ó·˙ËÙÔ‡Ó ÂÙ·ÈÚÈÎ‹ ÛÙ‹ÚÈÍË Î·È ÂÙ·›ÚÔ˘˜
ÁÈ· ÎÔÈÓˆÓÈÎ¤˜ ÚˆÙÔ‚Ô˘Ï›Â˜. ¶ÚÔÛÊ¤ÚÂÈ ÌÈ· ÌÔÓ·‰ÈÎ‹ Â˘Î·ÈÚ›· Ó· Ì¿ıÂÙÂ Ó·
‰È·ÈÛı¿ÓÂÛÙÂ ÙÈ˜ ·Ó¿ÁÎÂ˜ ÌÈ·˜ ÂÙ·ÈÚÂ›·˜, ÂÓÒ Û·˜ ÚÔÂÙÔÈÌ¿˙ÂÈ Î·Ï‡ÙÂÚ· ÒÛÙÂ Ó·
·ÔÊ·Û›ÛÂÙÂ ÔÈÂ˜ ÂÙ·ÈÚÂ›Â˜ ı· ÚÔÛÂÁÁ›ÛÂÙÂ Î·È Ò˜ ı· ·ÎÔ‡ÛÂÙÂ ÚÔÙÔ‡ ˙ËÙ‹-
ÛÂÙÂ ÙË Û˘Ó‰ÚÔÌ‹ ÙÔ˘˜. ΔÔ ÙÂÏÂ˘Ù·›Ô ÎÂÊ¿Ï·ÈÔ, ÁÚ·ÌÌ¤ÓÔ ÂÈ‰ÈÎ¿ ÁÈ· ÂÛ¿˜, ÚÔ-
ÛÊ¤ÚÂÈ 10 Û˘Ì‚Ô˘Ï¤˜ Ô˘ ı· ·˘Í‹ÛÔ˘Ó ÙÈ˜ Èı·ÓfiÙËÙÂ˜ Ó· Û·˜ Ô˘Ó ÙÔ «Ó·È».
ŸÙ·Ó ·Ó·ÁÓˆÚ›ÛÂÙÂ Î·È ÂÊ·ÚÌfiÛÂÙÂ ÛÙËÓ Ú¿ÍË ÙÔ ÚfiÏÔ Ô˘ ·›˙ÂÈ ÙÔ Ì¿ÚÎÂ-
ÙÈÓÁÎ ÛÂ ·˘Ù‹ ÙË ‰È·‰ÈÎ·Û›·, ÙÔ ÎÔÈÓfi -Ë ·ÁÔÚ¿, ·Ó ı¤ÏÂÙÂ- ÛÙÔ ÔÔ›Ô ÛÙÔ¯Â‡ÂÙÂ
ı· ÙÔ ÂÎÙÈÌ‹ÛÂÈ.

∂ÈÏÈÎÚÈÓ¿ ÂÏ›˙Ô˘ÌÂ fiÙÈ ·˘Ùfi ÙÔ ‚È‚Ï›Ô ı· ÚÔÂÙÔÈÌ¿ÛÂÈ Ù· ÂÙ·ÈÚÈÎ¿ ÛÙÂÏ¤¯Ë
Î·È ÙÔ ÚÔÛˆÈÎfi Î·Ï‡ÙÂÚ·, ÒÛÙÂ Ó· ÂÈÏ¤ÍÔ˘Ó Ù· Î·Ù·ÏÏËÏfiÙÂÚ· ˙ËÙ‹Ì·Ù·,
ÙÔ˘˜ Î·Ï‡ÙÂÚÔ˘˜ ÂÙ·›ÚÔ˘˜ Î·È ÙÈ˜ ÈÔ ·Ô‰ÔÙÈÎ¤˜ ÚˆÙÔ‚Ô˘Ï›Â˜. £¤ÏÔ˘ÌÂ Ó· Û·˜
‚ÔËı‹ÛÔ˘ÌÂ Ó· ÌÂÙ·‰ÒÛÂÙÂ ÙÔÓ ÂÓıÔ˘ÛÈ·ÛÌfi Û·˜ ÌÂ ÙÈ˜ ÂÈÛËÁ‹ÛÂÈ˜ Û·˜ Î·È Ó·
Û·˜ ÂÌÓÂ‡ÛÔ˘ÌÂ Ó· ·Ó·Ù‡ÍÂÙÂ ÙÈ˜ ‚¤ÏÙÈÛÙÂ˜ ÔÏÈÙÈÎ¤˜. ∫·È, ›Ûˆ˜ ÙÔ ÛËÌ·ÓÙÈ-
ÎfiÙÂÚÔ, Ó· ·˘Í‹ÛÔ˘ÌÂ ÙÈ˜ Èı·ÓfiÙËÙÂ˜ Ô ÙÂÏÈÎfi˜ Û·˜ ·ÔÏÔÁÈÛÌfi˜ Ó· Â›Ó·È ·ÍÈfi-
ÈÛÙÔ˜ Î·È Ó· ·ÔÙÂÏ¤ÛÂÈ ÌÈ· ÂÍ·ÈÚÂÙÈÎ¿ Â˘¯¿ÚÈÛÙË Â›‰ËÛË, ÙfiÛÔ ÁÈ· ÙËÓ ÂÙ·ÈÚÂ›·
Û·˜ fiÛÔ Î·È ÁÈ· ÙÔÓ ›‰ÈÔ ÙÔÓ ÎÔÈÓˆÓÈÎfi ÛÎÔfi.
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°È·Ù› Ú¤ÂÈ Ó· ÚÔÛÊ¤ÚÂÙÂ, 
¤ÛÙˆ Î·È Ï›ÁÔ

°È· ÔÏÏ¿ ¯ÚfiÓÈ·, ÔÈ ÛÙfi¯ÔÈ ÁÈ· ·Ó¿Ù˘ÍË ÙË˜ ÙÔÈÎ‹˜ ÎÔÈÓˆÓ›·˜ ‹Ù·Ó
Ú¿ÍÂÈ˜ ÊÈÏ·ÓıÚˆ›·˜ ÔÈ ÔÔ›Â˜ ıÂˆÚÔ‡ÓÙ·Ó Î¿ÙÈ ·ÓÂÍ¿ÚÙËÙÔ ·fi ÙÔ˘˜
ÂÈ¯ÂÈÚËÌ·ÙÈÎÔ‡˜ ÛÙfi¯Ô˘˜ Î·È fi¯È Î¿ÙÈ ‚·ÛÈÎfi ÁÈ· ÙËÓ Â›ÙÂ˘Í‹ ÙÔ˘˜. ∏
ÚÔÛˆÈÎ‹ ÂÈÙ˘¯›· Î·È ÔÈ Î·Ï¤˜ Ú¿ÍÂÈ˜ ÂÎÏ·Ì‚¿ÓÔÓÙ·Ó ˆ˜ ÍÂ¯ˆÚÈÛÙ¤˜
‰Ú·ÛÙËÚÈfiÙËÙÂ˜. øÛÙfiÛÔ, ¤¯ˆ ÙËÓ ¿Ô„Ë fiÙÈ ·˘Ùfi ·ÏÏ¿˙ÂÈ. ¶ÔÏÏÔ› ·fi
ÙÔ˘˜ ÔÚÁ·ÓÈÛÌÔ‡˜ Ô˘ ÂÎÚÔÛˆÔ‡ÓÙ·È Â‰Ò Û‹ÌÂÚ· Ì·ı·›ÓÔ˘Ó fiÙÈ Ë Î·È-
ÓÔÙÔÌ›· Î·È ÙÔ ·ÓÙ·ÁˆÓÈÛÙÈÎfi ÏÂÔÓ¤ÎÙËÌ· ÌÔÚÔ‡Ó Ó· ÚÔÎ‡„Ô˘Ó ÂÍ·Ú-
¯‹˜ ·fi ÙÔ Û˘Ó‰˘·ÛÌfi ÎÔÈÓˆÓÈÎÒÓ Î·È ÂÚÈ‚·ÏÏÔÓÙÈÎÒÓ ·Ú·ÁfiÓÙˆÓ ÌÂ
ÙËÓ ÂÈ¯ÂÈÚËÌ·ÙÈÎ‹ ÛÙÚ·ÙËÁÈÎ‹. ª¤Û· ·fi ·˘Ù‹ ÙË ‰È·‰ÈÎ·Û›·, ÌÔÚÔ‡ÌÂ
Ó· ·Ó·Ù‡ÍÔ˘ÌÂ ÙÈ˜ Ó¤Â˜ È‰¤Â˜ Î·È ·ÁÔÚ¤˜, ÙË Ó¤· ÁÂÓÈ¿ ÛÙÂÏÂ¯ÒÓ.1

—∫¿ÚÏÈ ºÈÔÚ›Ó·, Hewlett-Packard, 
ÛÙÔ ÂÙ‹ÛÈÔ Û˘Ó¤‰ÚÈÔ Business for Social

Responsibility Annual Conference, 
12 ¡ÔÂÌ‚Ú›Ô˘ 2003

∞∞
˘Ùfi Â›Ó·È ¤Ó· Ú·ÎÙÈÎfi ‚È‚Ï›Ô. ™ÎÔfi˜ ÙÔ˘ Â›Ó·È Ó· ‚ÔËı‹ÛÂÈ Ù· ÂÙ·ÈÚÈÎ¿
ÛÙÂÏ¤¯Ë Î·È ÙÔ ÚÔÛˆÈÎfi ÙÔ˘˜, Ô˘ Î˘ÚÈÔÏÂÎÙÈÎ¿ ‚ÔÌ‚·Ú‰›˙ÔÓÙ·È Î·ıË-
ÌÂÚÈÓ¿ ·fi ·ÈÙ‹Ì·Ù· Î·È ÚÔÙ¿ÛÂÈ˜ ÁÈ· ˘ÔÛÙ‹ÚÈÍË ÎÔÈÓˆÓÈÎÒÓ ÛÎÔÒÓ,

ÛÙË Ï‹„Ë ·ÔÊ¿ÛÂˆÓ. ∞˘Ù¿ Ù· ·ÈÙ‹Ì·Ù· ÚÔ¤Ú¯ÔÓÙ·È ·fi ÔÔ˘‰‹ÔÙÂ Î·È ·fi
ÙÔÓ ÔÔÈÔÓ‰‹ÔÙÂ ÁÈ· ÔÙÈ‰‹ÔÙÂ: ·fi ÌË ÎÂÚ‰ÔÛÎÔÈÎÔ‡˜ ÔÚÁ·ÓÈÛÌÔ‡˜, ‰ËÌfi-
ÛÈÂ˜ ˘ËÚÂÛ›Â˜, ÔÚÁ·ÓˆÌ¤ÓÂ˜ ÔÌ¿‰Â˜, ÚÔÌËıÂ˘Ù¤˜, ˘Ô„‹ÊÈÔ˘˜ ÂÂÓ‰˘Ù¤˜, ÌÂ-
Ùfi¯Ô˘˜, ÔÏÈÙÈÎÔ‡˜, ·ÎfiÌ· Î·È Û˘Ó·‰¤ÏÊÔ˘˜ Î·È Ì¤ÏË ÙÔ˘ ‰ÈÔÈÎËÙÈÎÔ‡ Û˘Ì‚Ô˘Ï›-
Ô˘, ÁÈ· ÛÎÔÔ‡˜ fiˆ˜ Ë ˘ÁÂ›·, Ë ‰ËÌfiÛÈ· ·ÛÊ¿ÏÂÈ·, Ë ·È‰Â›·, Ë ·Ó¿Ù˘ÍË ÙË˜

15
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16 °È·Ù› Ú¤ÂÈ Ó· ÚÔÛÊ¤ÚÂÙÂ, ¤ÛÙˆ Î·È Ï›ÁÔ

ÙÔÈÎ‹˜ ÎÔÈÓˆÓ›·˜, Ë ÚÔÛÙ·Û›· ÙˆÓ ‰ÈÎ·ÈˆÌ¿ÙˆÓ ÙˆÓ ˙ÒˆÓ ‹ ÙÔ˘ ÂÚÈ‚¿ÏÏÔ-
ÓÙÔ˜. ∫·È ÔÈ È¤ÛÂÈ˜ ÁÈ· ÌÈ· ÛÙÚ·ÙËÁÈÎÔ‡ ¯·Ú·ÎÙ‹Ú· ·ÓÙ·fiÎÚÈÛË ·˘Í¿ÓÔÓÙ·È,
fiˆ˜ ·˘Í¿ÓÔÓÙ·È Î·È ÔÈ ÚÔÛ‰ÔÎ›Â˜, ÙfiÛÔ ÂÓÙfi˜ ÙˆÓ ÂÈ¯ÂÈÚ‹ÛÂˆÓ fiÛÔ Î·È ÂÎÙfi˜,
ÁÈ· ÂÈÙ˘¯‹ ·ÓÙ·fiÎÚÈÛË ÙfiÛÔ ÛÙÈ˜ ÔÈÎÔÓÔÌÈÎ¤˜ fiÛÔ Î·È ÛÙÈ˜ ÎÔÈÓˆÓÈÎ¤˜ ˘Ô-
¯ÚÂÒÛÂÈ˜, ‰ËÏ·‰‹ Ó· ˆÊÂÏËıÂ› ÙfiÛÔ Ë ÂÈ¯Â›ÚËÛË fiÛÔ Î·È Ô ÛÎÔfi˜. ∞˘Ùfi ÙÔ ‚È-
‚Ï›Ô ¤¯ÂÈ ÛÎÔfi Ó· ‚ÔËı‹ÛÂÈ ÛÙËÓ ·ÍÈÔÏfiÁËÛË ÙˆÓ ·ÔÙÂÏÂÛÌ¿ÙˆÓ ÂÓfi˜ ÚÔ-
ÁÚ¿ÌÌ·ÙÔ˜, Î·ıÒ˜ ˘¿Ú¯Ô˘Ó ÂÍ›ÛÔ˘ ·˘ÍËÌ¤ÓÂ˜ È¤ÛÂÈ˜ Ó· ·Ô‰ÂÈ¯ıÂ› Ë ÂÈ¯ÂÈ-
ÚËÌ·ÙÈÎ‹ Î·È Ë ÎÔÈÓˆÓÈÎ‹ ·Í›· ÙË˜ Î·Ù·ÓÔÌ‹˜ ‰˘ÛÂ‡ÚÂÙˆÓ fiÚˆÓ.

ΔÔ ‚È‚Ï›Ô ÍÂ¯ˆÚ›˙ÂÈ ¤ÍÈ ‚·ÛÈÎÔ‡˜ Ù‡Ô˘˜ ÂÙ·ÈÚÈÎÒÓ ÎÔÈÓˆÓÈÎÒÓ ÚˆÙÔ‚Ô˘-
ÏÈÒÓ Î·È ÚÔÛÊ¤ÚÂÈ ÙËÓ ÔÙÈÎ‹ ÁˆÓ›· Â·ÁÁÂÏÌ·ÙÈÒÓ ÙÔ˘ ¯ÒÚÔ˘ ÁÈ· Ù· ‰˘Ó·Ù¿
Î·È Ù· ·‰‡Ó·Ù· ÛËÌÂ›· Î¿ıÂ Ù‡Ô˘, ÌÂ ‚¿ÛË Ù· ÔÊ¤ÏË ÁÈ· ÙÔÓ ÎÔÈÓˆÓÈÎfi ÛÎÔfi
Î·È ÙËÓ ÂÈ¯Â›ÚËÛË. ∞˘Ù¤˜ ÔÈ ÚˆÙÔ‚Ô˘Ï›Â˜ ÂÚÈÏ·Ì‚¿ÓÔ˘Ó Î¿ÔÈÂ˜ Ô˘ Û¯ÂÙ›-
˙ÔÓÙ·È ÌÂ ÙÔ Ì¿ÚÎÂÙÈÓÁÎ (‰ËÏ. ÚÔÒıËÛË ÎÔÈÓˆÓÈÎÒÓ ÛÎÔÒÓ, Ì¿ÚÎÂÙÈÓÁÎ ÛÎÔ-
Ô‡, ÂÙ·ÈÚÈÎfi ÎÔÈÓˆÓÈÎfi Ì¿ÚÎÂÙÈÓÁÎ), Î·ıÒ˜ Î·È ¿ÏÏÂ˜ ÔÈ ÔÔ›Â˜ ‰ÂÓ ·ÊÔÚÔ‡Ó ÙÈ˜
Û˘Ó‹ıÂÈ˜ ‰Ú¿ÛÂÈ˜ ÙˆÓ ÙÌËÌ¿ÙˆÓ Ì¿ÚÎÂÙÈÓÁÎ (.¯., Ô ÂıÂÏÔÓÙÈÛÌfi˜ ÙÔ˘ ÚÔÛˆÈ-
ÎÔ‡ Î·È ÔÈ ÂÈ¯ÂÈÚËÌ·ÙÈÎ¤˜ Ú·ÎÙÈÎ¤˜ ÎÔÈÓˆÓÈÎ‹˜ Â˘ı‡ÓË˜). ΔÔ ‚È‚Ï›Ô ÂÈÎÂ-
ÓÙÚÒÓÂÙ·È ÛÙÔ Û˘ÓÙ·›ÚÈ·ÛÌ· ‚¤ÏÙÈÛÙˆÓ Ú·ÎÙÈÎÒÓ ÒÛÙÂ: Ó· ÂÈÏ¤ÍÂÈ Î·ÓÂ›˜, ·Ó¿-
ÌÂÛ· ÛÂ ¤Ó· Ï‹ıÔ˜ ÎÔÈÓˆÓÈÎÒÓ ˙ËÙËÌ¿ÙˆÓ ÌÂ Ù· ÔÔ›· ı· ÌÔÚÔ‡ÛÂ Ó· ·Û¯Ô-
ÏËıÂ› ÌÈ· ÂÙ·ÈÚÂ›·, ÙËÓ ÚˆÙÔ‚Ô˘Ï›· ÌÂ ÙË ÌÂÁ·Ï‡ÙÂÚË ÚÔÛÊÔÚ¿, ÙfiÛÔ ÁÈ· ÙÔÓ
›‰ÈÔ ÙÔÓ ÎÔÈÓˆÓÈÎfi ÛÎÔfi fiÛÔ Î·È ÁÈ· ÙËÓ ÂÈ¯Â›ÚËÛË, Ó· ·Ó·Ù‡ÍÂÈ Î·È Ó· ÂÊ·Ú-
ÌfiÛÂÈ Û¯¤‰È· ÁÈ· ÂÈÙ˘¯ËÌ¤Ó· ÚÔÁÚ¿ÌÌ·Ù·, ·ÏÏ¿ Î·È Ó· ÌÔÚ¤ÛÂÈ Ó· Ù· ·ÍÈÔÏÔ-
Á‹ÛÂÈ. ªÈ· ‚·ÛÈÎ‹ ˘fiıÂÛË ·˘ÙÔ‡ ÙÔ˘ ‚È‚Ï›Ô˘ Â›Ó·È fiÙÈ ÔÈ ÂÚÈÛÛfiÙÂÚÂ˜ ÂÈ¯ÂÈ-
Ú‹ÛÂÈ˜ ı· Î¿ÓÔ˘Ó Î¿ÙÈ Î·Ïfi ÁÈ· Î¿ÔÈÔ ÛÎÔfi, ÙÔ˘Ï¿¯ÈÛÙÔÓ Î¿ÔÈ· ÛÙÈÁÌ‹.

ΔÔ ÚÒÙÔ ÎÂÊ¿Ï·ÈÔ ı¤ÙÂÈ ÙÈ˜ ‚¿ÛÂÈ˜ ÌÂ Î¿ÔÈÔ˘˜ ÔÚÈÛÌÔ‡˜, ÒÛÙÂ Ó· Î·ıÈÂ-
ÚÒÛÂÈ ÌÈ· ÎÔÈÓ‹ ÔÚÔÏÔÁ›· ÁÈ· ÙË Û˘˙‹ÙËÛË ÛÙ· ÂfiÌÂÓ· ÎÂÊ¿Ï·È·. ¶·ÚÔ˘ÛÈ¿˙ÂÈ
Ù¿ÛÂÈ˜ Î·È ÛÙ·ÙÈÛÙÈÎ¿ ÛÙÔÈ¯Â›· Ù· ÔÔ›· ÛÙËÚ›˙Ô˘Ó ÙËÓ ¿Ô„Ë fiÙÈ ÔÈ ÂÈ¯ÂÈÚ‹ÛÂÈ˜
ÂÈÎÂÓÙÚÒÓÔÓÙ·È ÂÚÈÛÛfiÙÂÚÔ ÛÂ ˙ËÙ‹Ì·Ù· ÎÔÈÓˆÓÈÎ‹˜ Â˘ı‡ÓË˜, ÂÚÈÁÚ¿ÊÂÈ
ÙÔ˘˜ ‰È¿ÊÔÚÔ˘˜ ·Ú¿ÁÔÓÙÂ˜ ÔÈ ÔÔ›ÔÈ, Û‡ÌÊˆÓ· ÌÂ ÙÔ˘˜ ÂÈ‰ÈÎÔ‡˜, ÙÚÔÊÔ‰ÔÙÔ‡Ó
·˘Ù¤˜ ÙÈ˜ Ù¿ÛÂÈ˜ Î·È ÔÏÔÎÏËÚÒÓÂÙ·È ÌÂ ÙÈ˜ ÛËÌÂÚÈÓ¤˜ ÚÔÎÏ‹ÛÂÈ˜ Î·È ÙËÓ ÎÚÈÙÈ-
Î‹ Ô˘ ·ÓÙÈÌÂÙˆ›˙Ô˘Ó fiÛÔÈ ÂÈ¯ÂÈÚÔ‡Ó Ó· Î¿ÓÔ˘Ó ÙÔ Ì¤ÁÈÛÙÔ Î·Ïfi.

Δπ ∂π¡∞π Δ√ ∫∞§√;

ªÈ· ÁÚ‹ÁÔÚË Ì·ÙÈ¿ ÛÙÈ˜ ÂÙ·ÈÚÂ›Â˜ Ô˘ ÂÚÈÏ·Ì‚¿ÓÔÓÙ·È ÛÙË Ï›ÛÙ· Fortune 500
·ÔÎ·Ï‡ÙÂÈ fiÙÈ ÙÔ Î·Ïfi ¤¯ÂÈ ·ÚÎÂÙ¤˜ ¤ÓÓÔÈÂ˜, ·Ó¿ÌÂÛ¿ ÙÔ˘˜ ·˘Ù¤˜ ÙË˜ ÂÙ·ÈÚÈ-
Î‹˜ ÎÔÈÓˆÓÈÎ‹˜ Â˘ı‡ÓË˜, ÙÔ˘ ÂÙ·ÈÚÈÎÔ‡ ÔÏ›ÙË, ÙË˜ ÂÙ·ÈÚÈÎ‹˜ ÊÈÏ·ÓıÚˆ›·˜,
ÙË˜ ÂÙ·ÈÚÈÎ‹˜ ÚÔÛÊÔÚ¿˜, ÙË˜ ÂÙ·ÈÚÈÎ‹˜ Û˘ÌÌÂÙÔ¯‹˜ ÛÙËÓ ÎÔÈÓfiÙËÙ·, ÙˆÓ Û¯¤-
ÛÂˆÓ ÌÂ ÙËÓ ÙÔÈÎ‹ ÎÔÈÓˆÓ›·, ÙˆÓ ÎÔÈÓˆÓÈÎÒÓ ˘Ôı¤ÛÂˆÓ, ÙË˜ ÙÔÈÎ‹˜ ·Ó¿-
Ù˘ÍË˜, ÙË˜ ÂÙ·ÈÚÈÎ‹˜ Â˘ı‡ÓË˜, ÙÔ˘ ·ÁÎfiÛÌÈÔ˘ ÔÏ›ÙË Î·È ÙÔ˘ ÂÙ·ÈÚÈÎÔ‡ ÎÔÈ-
ÓˆÓÈÎÔ‡ Ì¿ÚÎÂÙÈÓÁÎ.
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ΔÈ Â›Ó·È ÙÔ Î·Ïfi; 17

°È· ÏfiÁÔ˘˜ Û·Ê‹ÓÂÈ·˜ Î·È Ú·ÎÙÈÎ‹˜ ÂÊ·ÚÌÔÁ‹˜ ÙˆÓ ‚¤ÏÙÈÛÙˆÓ Ú·ÎÙÈÎÒÓ,
ÔÈ Û˘ÁÁÚ·ÊÂ›˜ ÚÔÙÈÌÔ‡Ó ÙÔÓ fiÚÔ ÂÙ·ÈÚÈÎ‹ ÎÔÈÓˆÓÈÎ‹ Â˘ı‡ÓË, ÙËÓ ÔÔ›· ÔÚ›-
˙Ô˘Ó ˆ˜ ÂÍ‹˜:

∏ ÂÙ·ÈÚÈÎ‹ ÎÔÈÓˆÓÈÎ‹ Â˘ı‡ÓË Â›Ó·È Ë ·ÊÔÛ›ˆÛË ÛÙË ‚ÂÏÙ›ˆÛË ÙË˜
Â˘ËÌÂÚ›·˜ ÙË˜ ÙÔÈÎ‹˜ ÎÔÈÓˆÓ›·˜ Ì¤Û· ·fi ÂÈÏÂÎÙÈÎ¤˜ ÂÈ¯ÂÈÚËÌ·ÙÈÎ¤˜
Ú·ÎÙÈÎ¤˜ Î·È ÙË Û˘Ó‰ÚÔÌ‹ ÂÙ·ÈÚÈÎÒÓ fiÚˆÓ.

∫ÏÂÈ‰› ÛÂ ·˘ÙfiÓ ÙÔÓ ÔÚÈÛÌfi Â›Ó·È Ô fiÚÔ˜ ÂÈÏÂÎÙÈÎ¤˜. ¢ÂÓ ·Ó·ÊÂÚfiÌ·ÛÙÂ Â‰Ò
ÛÂ ÂÈ¯ÂÈÚËÌ·ÙÈÎ¤˜ ‰Ú·ÛÙËÚÈfiÙËÙÂ˜ ÙÈ˜ ÔÔ›Â˜ ÂÈ‚¿ÏÏÂÈ Ô ÓfiÌÔ˜ ‹ ÔÈ ËıÈÎÔ› Î·-
ÓfiÓÂ˜ Î·È ÔÈ ÔÔ›Â˜ Â›Ó·È ›Ûˆ˜ ·Ó·ÌÂÓfiÌÂÓÂ˜. ∞Ó·ÊÂÚfiÌ·ÛÙÂ ÛÂ ÌÈ· ˘Ô¯Ú¤ˆÛË
ÙËÓ ÔÔ›· Ë ÂÈ¯Â›ÚËÛË ·Ó·Ï·Ì‚¿ÓÂÈ ÂıÂÏÔÓÙÈÎ¿, Ó· ÂÈÏ¤ÍÂÈ Î·È Ó· ÂÊ·ÚÌfiÛÂÈ
·˘Ù¤˜ ÙÈ˜ Ú·ÎÙÈÎ¤˜ Î·È ‚¤‚·È· Ó· ÚÔÛÊ¤ÚÂÈ. ∞˘Ù‹ Ë ‰¤ÛÌÂ˘ÛË Ú¤ÂÈ Ó· ·Ô-
‰ÂÈ¯ıÂ› ÛÙËÓ Ú¿ÍË ÒÛÙÂ ¤Ó·˜ ÔÚÁ·ÓÈÛÌfi˜ Ó· ÌÔÚÂ› Ó· ¯·Ú·ÎÙËÚÈÛÙÂ› ÎÔÈÓˆÓÈ-
Î¿ ˘Â‡ı˘ÓÔ˜. £· ˘ÏÔÔÈËıÂ› ÌÂ ÙËÓ ˘ÈÔı¤ÙËÛË Ó¤ˆÓ ÂÙ·ÈÚÈÎÒÓ Ú·ÎÙÈÎÒÓ Î·È
ÌÂ ÚÔÛÊÔÚ¤˜, ¯ÚËÌ·ÙÈÎ¤˜ ‹ ÌË. √ fiÚÔ˜ Â˘ËÌÂÚ›· ÙË˜ ÎÔÈÓfiÙËÙ·˜ ÂÚÈÏ·Ì‚¿ÓÂÈ
ÙfiÛÔ ÙÈ˜ Û˘Óı‹ÎÂ˜ ‰È·‚›ˆÛË˜ fiÛÔ Î·È Ù· ÂÚÈ‚·ÏÏÔÓÙÈÎ¿ ˙ËÙ‹Ì·Ù·.

ÕÏÏÔÈ ¤¯Ô˘Ó ÚÔÙÂ›ÓÂÈ ‰È·ÊÔÚÂÙÈÎÔ‡˜ ÔÚÈÛÌÔ‡˜ ÙË˜ ÂÙ·ÈÚÈÎ‹˜ ÎÔÈÓˆÓÈÎ‹˜
Â˘ı‡ÓË˜ (∂∫E). √ ÔÚÈÛÌfi˜ Ô˘ ‰fiıËÎÂ ·fi ÙÔ ¶·ÁÎfiÛÌÈÔ ∂È¯ÂÈÚËÌ·ÙÈÎfi ™˘Ì-
‚Ô‡ÏÈÔ ÁÈ· ÙËÓ ∞ÂÈÊfiÚÔ ∞Ó¿Ù˘ÍË (World Business Council for Sustainable
Development) ·ÓÙ·Ó·ÎÏ¿ ÙËÓ ¤ÌÊ·ÛË ÙÔ˘ ™˘Ì‚Ô˘Ï›Ô˘ ÛÙËÓ ÔÈÎÔÓÔÌÈÎ‹ ·Ó¿-
Ù˘ÍË, ÂÚÈÁÚ¿ÊÔÓÙ·˜ ÙËÓ ∂∫E ˆ˜ ÙË «‰¤ÛÌÂ˘ÛË ÙÔ˘ ÂÈ¯ÂÈÚËÌ·ÙÈÎÔ‡ ÎfiÛÌÔ˘
Ó· Û˘Ì‚¿ÏÂÈ ÛÙËÓ ·ÂÈÊfiÚÔ ÔÈÎÔÓÔÌÈÎ‹ ·Ó¿Ù˘ÍË, ÛÂ Û˘ÓÂÚÁ·Û›· ÌÂ ÙÔ˘˜ ÂÚÁ·-
˙ÔÌ¤ÓÔ˘˜, ÙÈ˜ ÔÈÎÔÁ¤ÓÂÈ¤˜ ÙÔ˘˜, ÙËÓ ÙÔÈÎ‹ Î·È ÙËÓ Â˘Ú‡ÙÂÚË ÎÔÈÓˆÓ›·, ÁÈ· Ó·
‚ÂÏÙÈÒÛÂÈ ÙËÓ ÔÈfiÙËÙ· ˙ˆ‹˜ ÙÔ˘˜».2 √ ÔÚÁ·ÓÈÛÌfi˜ Business for Social
Responsibility ÔÚ›˙ÂÈ ÙËÓ ∂∫E ˆ˜ ÙË «ÏÂÈÙÔ˘ÚÁ›· ÌÈ·˜ ÂÈ¯Â›ÚËÛË˜ Î·Ù¿ ÙÚfiÔ
Ô˘ Ó· ·ÓÙ·ÔÎÚ›ÓÂÙ·È ‹ Î·È Ó· ÍÂÂÚÓ¿ ÙÈ˜ ËıÈÎ¤˜, ÓÔÌÈÎ¤˜, ÂÌÔÚÈÎ¤˜ Î·È ‰Ë-
ÌfiÛÈÂ˜ ÚÔÛ‰ÔÎ›Â˜ ÙË˜ ÎÔÈÓˆÓ›·˜ ÁÈ· ÙÈ˜ ÂÈ¯ÂÈÚ‹ÛÂÈ˜». ∞˘Ùfi˜ Ô ÔÚÈÛÌfi˜ Â›Ó·È
Î¿ˆ˜ Â˘Ú‡ÙÂÚÔ˜, Î·ıÒ˜ ÂÚÈÏ·Ì‚¿ÓÂÈ ÙË ‰È·‰ÈÎ·Û›· Ï‹„Ë˜ ·ÔÊ¿ÛÂˆÓ ·fi ÙÈ˜
ÂÈ¯ÂÈÚ‹ÛÂÈ˜ ÛÂ Û¯¤ÛË ÌÂ «ÙÈ˜ ËıÈÎ¤˜ ·Í›Â˜, ÙÈ˜ ÓÔÌÈÎ¤˜ ··ÈÙ‹ÛÂÈ˜ Î·ıÒ˜ Î·È ÙÔ
ÛÂ‚·ÛÌfi ÁÈ· ÙÔ˘˜ ·ÓıÚÒÔ˘˜, ÙÈ˜ ÎÔÈÓfiÙËÙÂ˜ Î·È ÙÔ ÂÚÈ‚¿ÏÏÔÓ».3

ÃÚËÛÈÌÔÔÈÔ‡ÌÂ Â›ÛË˜ ÙÔÓ fiÚÔ ÂÙ·ÈÚÈÎ¤˜ ÎÔÈÓˆÓÈÎ¤˜ ÚˆÙÔ‚Ô˘Ï›Â˜ ÁÈ· Ó·
ÂÚÈÁÚ¿„Ô˘ÌÂ ÛËÌ·ÓÙÈÎ¤˜ ÚÔÛ¿ıÂÈÂ˜ ˘fi ÙË ÛÎ¤Ë ÙË˜ ÂÙ·ÈÚÈÎ‹˜ ÎÔÈÓˆÓÈÎ‹˜
Â˘ı‡ÓË˜ Î·È ÚÔÙÂ›ÓÔ˘ÌÂ ÙÔÓ ·ÎfiÏÔ˘ıÔ ÔÚÈÛÌfi: 

√È ÂÙ·ÈÚÈÎ¤˜ ÎÔÈÓˆÓÈÎ¤˜ ÚˆÙÔ‚Ô˘Ï›Â˜ Â›Ó·È ÛËÌ·ÓÙÈÎ¤˜ ‰Ú·ÛÙËÚÈfiÙËÙÂ˜ ÙÈ˜
ÔÔ›Â˜ ·Ó·Ï·Ì‚¿ÓÂÈ ÌÈ· ÂÙ·ÈÚÂ›· ÁÈ· Ó· ˘ÔÛÙËÚ›ÍÂÈ ÎÔÈÓˆÓÈÎÔ‡˜ ÛÎÔÔ‡˜
Î·È Ó· ÂÎÏËÚÒÛÂÈ ÙÈ˜ ˘Ô¯ÚÂÒÛÂÈ˜ ÙË˜ ÁÈ· ÂÙ·ÈÚÈÎ‹ ÎÔÈÓˆÓÈÎ‹ Â˘ı‡ÓË.

√È ÛÎÔÔ› Ô˘ Û˘Ó‹ıˆ˜ ˘ÔÛÙËÚ›˙ÔÓÙ·È Ì¤Û· ·fi ·˘Ù¤˜ ÙÈ˜ ÚˆÙÔ‚Ô˘Ï›Â˜ Â›-
Ó·È ÛÎÔÔ› Ô˘ Û˘Ì‚¿ÏÏÔ˘Ó ÛÙËÓ ˘ÁÂ›· (.¯. Ë ÚfiÏË„Ë ÙÔ˘ AIDS, Ë ¤ÁÎ·ÈÚË
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18 °È·Ù› Ú¤ÂÈ Ó· ÚÔÛÊ¤ÚÂÙÂ, ¤ÛÙˆ Î·È Ï›ÁÔ

‰È¿ÁÓˆÛË ÙÔ˘ Î·ÚÎ›ÓÔ˘ ÙÔ˘ Ì·ÛÙÔ‡ Î·È Ô ¤ÁÎ·ÈÚÔ˜ ÂÌ‚ÔÏÈ·ÛÌfi˜), ÙËÓ ·ÛÊ¿ÏÂÈ·
(ÂÓËÌ¤ÚˆÛË ÁÈ· ÙËÓ ·ÛÊ·Ï‹ Ô‰‹ÁËÛË, ÚfiÏË„Ë ÙÔ˘ ÂÁÎÏ‹Ì·ÙÔ˜), ÙËÓ ÂÎ·›-
‰Â˘ÛË (ÂÍ¿ÏÂÈ„Ë ÙÔ˘ ·Ó·ÏÊ·‚ËÙÈÛÌÔ‡, ̆ ÔÏÔÁÈÛÙ¤˜ ÛÙ· Û¯ÔÏÂ›·, ÂÎ·›‰Â˘ÛË ÁÈ·
¿ÙÔÌ· ÌÂ ÂÈ‰ÈÎ¤˜ ·Ó¿ÁÎÂ˜), ÙËÓ ··Û¯fiÏËÛË (Â·ÁÁÂÏÌ·ÙÈÎ‹ Î·Ù¿ÚÙÈÛË, Ú·ÎÙÈ-
Î¤˜ ÚÔÛÏ‹„ÂˆÓ, ¯ˆÚÔı¤ÙËÛË ÂÚÁÔÛÙ·Û›ˆÓ), ÙÔ ÂÚÈ‚¿ÏÏÔÓ (·Ó·Î‡ÎÏˆÛË, ÂÍ¿-
ÏÂÈ„Ë ÙË˜ ¯Ú‹ÛË˜ ÂÈÎ›Ó‰˘ÓˆÓ ¯ËÌÈÎÒÓ Ô˘ÛÈÒÓ, ÌÂ›ˆÛË ÙˆÓ Û˘ÛÎÂ˘·ÛÈÒÓ), ÙËÓ
ÎÔÈÓˆÓÈÎ‹ Î·È ÔÈÎÔÓÔÌÈÎ‹ ·Ó¿Ù˘ÍË (ÛÙÂÁ·ÛÙÈÎ¿ ‰¿ÓÂÈ· ¯·ÌËÏÔ‡ ÂÈÙÔÎ›Ô˘) Î·È
ÙËÓ ÂÎÏ‹ÚˆÛË ¿ÏÏˆÓ ‚·ÛÈÎÒÓ ·ÓıÚÒÈÓˆÓ ·Ó·ÁÎÒÓ (Â›Ó·, ¤ÏÏÂÈ„Ë ÛÙ¤ÁË˜,
‰ÈÎ·ÈÒÌ·Ù· ÙˆÓ ˙ÒˆÓ, ‰ÈÎ·ÈÒÌ·Ù· „‹ÊÔ˘ Î·È Î·Ù·ÔÏ¤ÌËÛË ÙˆÓ ‰È·ÎÚ›ÛÂˆÓ).

∏ ÛÙ‹ÚÈÍË ÂÎ Ì¤ÚÔ˘˜ ÙˆÓ ÂÈ¯ÂÈÚ‹ÛÂˆÓ ÌÔÚÂ› Ó· ¿ÚÂÈ ÔÏÏ¤˜ ÌÔÚÊ¤˜, fiˆ˜
‰ˆÚÂ¤˜ ÛÂ ÌÂÙÚËÙ¿, ÂÈ¯ÔÚËÁ‹ÛÂÈ˜, Î·Ù·¯ˆÚ›ÛÂÈ˜, ÚÔ‚ÔÏ‹, ÚÔÛÊÔÚ¿ ÛÂ Â›‰Ô˜
(.¯., ¯ÔÚ‹ÁËÛË ˘ÔÏÔÁÈÛÙÒÓ ‹ ˘ËÚÂÛÈÒÓ fiˆ˜ ÂÎÙ˘ÒÛÂÈ˜), ÂıÂÏÔÓÙÈÛÌfi˜ ÚÔ-
ÛˆÈÎÔ‡ Î·È ÚfiÛ‚·ÛË ÛÂ ‰›ÎÙ˘· ‰È·ÓÔÌ‹˜. √È ¯ÚËÌ·ÙÈÎ¤˜ ÚÔÛÊÔÚ¤˜ ÌÔÚÂ› Ó·
ÚÔ¤ÏıÔ˘Ó ·Â˘ıÂ›·˜ ·fi ¤Ó·Ó ÔÚÁ·ÓÈÛÌfi ‹ ¤ÌÌÂÛ·, ·fi ¤Ó· ›‰Ú˘Ì· Ô˘ Ô ÔÚÁ·-
ÓÈÛÌfi˜ ¤¯ÂÈ È‰Ú‡ÛÂÈ ÌÂ ÛÎÔfi Ó· ·Ó·Ï¿‚ÂÈ ÙËÓ ÂÙ·ÈÚÈÎ‹ ÚÔÛÊÔÚ¿.

√È ÂÈ¯ÂÈÚ‹ÛÂÈ˜ ÌÔÚÂ› Ó· Á›ÓÔ˘Ó ¯ÔÚËÁÔ› ÙˆÓ ‰ÈÎÒÓ ÙÔ˘˜ ÚˆÙÔ‚Ô˘ÏÈÒÓ
(fiˆ˜ Ë ˘ÔÛÙ‹ÚÈÍË ÙÔ˘ È‰Ú‡Ì·ÙÔ˜ ÙË˜ ÂÎ‰fiÙÚÈ·˜ ÂÙ·ÈÚÂ›·˜ ÙˆÓ Times ÙË˜ ¡¤·˜
ÀfiÚÎË˜, New York Times Company Foundation, ÁÈ· ÙË ‰ËÌÔÛÈÔÁÚ·Ê›· Î·È ÙÔ˘˜
‰ËÌÔÛÈÔÁÚ¿ÊÔ˘˜) ‹ ÛÂ Û˘ÓÂÚÁ·Û›· ÌÂ ¿ÏÏÂ˜ ÂÈ¯ÂÈÚ‹ÛÂÈ˜, fiˆ˜ ÌÂ ÙËÓ ÂÙ·ÈÚÂ›·
ConAgra Foods Î·È ÙÔÓ ÎÔÈÓˆÊÂÏ‹ ÔÚÁ·ÓÈÛÌfi America’s Second Harvest [™Δª
– ∞fi ÙÔ ™ÂÙ¤Ì‚ÚÈÔ ÙÔ˘ 2008 ÌÂÙÔÓÔÌ¿ÛÙËÎÂ ÛÂ Feeding America]. ΔÈ˜ Úˆ-
ÙÔ‚Ô˘Ï›Â˜ ÌÔÚÂ› Ó· ÔÚÁ·ÓÒÛÂÈ Î·È Ó· ‰È·¯ÂÈÚÈÛÙÂ› ¤Ó· ÙÌ‹Ì· Ì¤Û· ÛÙËÓ ÂÙ·È-
ÚÂ›· ‹ ÌÈ· ‰È·ÙÌËÌ·ÙÈÎ‹ ÔÌ¿‰·.

Ÿˆ˜ ÂÈÛËÌ¿Ó·ÌÂ ÚÔËÁÔ˘Ì¤Óˆ˜, ‰È·ÎÚ›Ó·ÌÂ ¤ÍÈ ‚·ÛÈÎ¿ Â›‰Ë ÂÙ·ÈÚÈÎÒÓ
ÎÔÈÓˆÓÈÎÒÓ ÚˆÙÔ‚Ô˘ÏÈÒÓ ÛÙ· ÔÔ›· ı· ÂÈÎÂÓÙÚˆıÂ› ÙÔ ‚È‚Ï›Ô, ·ÊÈÂÚÒÓÔÓÙ·˜
¤Ó· ÎÂÊ¿Ï·ÈÔ ÛÂ Î¿ıÂ ÚˆÙÔ‚Ô˘Ï›· Î·È ÙË ÏÂÙÔÌÂÚ‹ ÂÚÈÁÚ·Ê‹ ÙË˜. ΔÔ ÎÂÊ¿-
Ï·ÈÔ 2 ·ÚÔ˘ÛÈ¿˙ÂÈ ÌÈ· ÚÔÂÈÛÎfiËÛË ·˘ÙÒÓ ÙˆÓ ÚˆÙÔ‚Ô˘ÏÈÒÓ.

¶√π∂™ ∂π¡∞π √π Δ∞™∂π™;

ΔËÓ ÙÂÏÂ˘Ù·›· ‰ÂÎ·ÂÙ›· ˘¿Ú¯ÂÈ ÌÈ· Ù¿ÛË ·‡ÍËÛË˜ ÙË˜ ÂÙ·ÈÚÈÎ‹˜ ÚÔÛÊÔÚ¿˜,
ÙˆÓ ÚˆÙÔ‚Ô˘ÏÈÒÓ ÂÙ·ÈÚÈÎ‹˜ ÎÔÈÓˆÓÈÎ‹˜ Â˘ı‡ÓË˜ Î·ıÒ˜ Î·È Î·ıÈ¤ÚˆÛË˜ ÂÓfi˜
ÂÙ·ÈÚÈÎÔ‡ ÎÔÈÓˆÓÈÎÔ‡ ÚÔÙ‡Ô˘ Î·È ÌÈ·˜ ‰È·Ê·ÈÓfiÌÂÓË˜ ÌÂÙ¿‚·ÛË˜ ·fi ÙËÓ
ÚÔÛÊÔÚ¿ ˆ˜ ˘Ô¯Ú¤ˆÛË ÛÙËÓ ÚÔÛÊÔÚ¿ ˆ˜ ÛÙÚ·ÙËÁÈÎ‹. 

∞˘ÍËÌ¤ÓË ÚÔÛÊÔÚ¿
™‡ÌÊˆÓ· ÌÂ ÙËÓ ÔÚÁ¿ÓˆÛË Giving USA, Ë ÎÔÈÓˆÊÂÏ‹˜ ÚÔÛÊÔÚ¿ ÙˆÓ ÂÈ¯ÂÈ-
Ú‹ÛÂˆÓ ·˘Í‹ıËÎÂ ·fi $9,6 ‰ÈÛ. ÙÔ 1999 ÛÂ $12,19 ‰ÈÛ. ÙÔ 2002.4

™‡ÌÊˆÓ· ÌÂ ÙËÓ ¤ÚÂ˘Ó· Cone/Roper’s Executive Study ÙÔ 2000, ÙÔ 69% ÙˆÓ
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244, 264, 265, 266, 267, 270, 271, 276, 282,
285, 290, 294, 295, 302, 303

∫ÔÈÓˆÓÈÎ‹ ˘ÂÚ·Í›· 169, 171, 173, 183, 195,
201, 209, 211, 237, 242, 258, 276

∫ÔÈÓˆÓÈÎfi Ì¿ÚÎÂÙÈÓÁÎ 25, 35, 56, 64, 69, 137,
138, 140, 142, 143, 145, 147, 149, 150, 156,
159, 162, 182, 183, 270, 271, 272, 277, 282

∫ÔÈÓˆÓÈÎfi ÂÚÈÂ¯fiÌÂÓÔ 28
∫ÔÈÓˆÓÈÎfi˜ ÂıÂÏÔÓÙÈÛÌfi˜ 62, 164, 196, 197,

228, 271, 277, 282
∫ÔÈÓˆÓÈÎfi˜ ÛÎÔfi˜ 23, 26, 38, 63, 66, 84, 92,

130, 195, 223, 226, 231, 257, 259, 267, 283,
285, 290, 291, 292, 294, 295, 296, 303

∫ÔÏÔÌ‚›· 249
∫fiÔ˘Ó, ∫¿ÚÔÏ (‰ÈÂ˘ı‡ÓÔ˘Û· Û‡Ì‚Ô˘ÏÔ˜ 

ÙË˜ Cone) 26
∫fiÙÏÂÚ, º›ÏÈ 132, 137
∫Ô˘Î, ™¿ÓÈ ∫ÔÌ (‰ÈÂ˘ı‡ÓÔ˘Û· Û‡Ì‚Ô˘ÏÔ˜ 

ÙË˜ Sleep Country USA) 163
∫Ú·ÙÈÎfi ¡ÔÛÔÎÔÌÂ›Ô ¶·›‰ˆÓ ÙÔ˘ ™È¿ÙÏ 142
∫Ú¤ÈÌÂÚ, ª·ÚÎ 169, 260, 265
§·ÙÈÓÈÎ‹ ∞ÌÂÚÈÎ‹ 186
§È 132
§›ÓÎÔÏÓ, ƒfiÔ˘˙ (‚ÔËıfi˜ ·ÓÙÈÚfiÂ‰ÚÔ˜ 

Î·È ˘Â‡ı˘ÓË ÙˆÓ ÎÔÈÓÔÙÈÎÒÓ Û¯¤ÛÂˆÓ 
ÙË˜ Safeco) 153
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§ÈÙÏ ƒÔÎ (ÕÚÎ·ÓÛÔ) 30
§›ÙÔÔ˘, ™Ù¿ÓÏÂ˚ ™. (·ÓÙÈÚfiÂ‰ÚÔ˜ ÂÙ·ÈÚÈÎÒÓ

ÎÔÈÓˆÓÈÎÒÓ Û¯¤ÛÂˆÓ Î·È ÚfiÂ‰ÚÔ˜ 
ÙÔ˘ È‰Ú‡Ì·ÙÔ˜ IBM International
Foundation) 218

§Ô˜  ÕÓÙ˙ÂÏÂ˜ 29, 113
ª·˚¿ÌÈ 41
ª·Ó¯¿Ù·Ó 121, 122, 124, 225, 264, 272
ª¿ÍÔ˘ÂÏ, ¡Ù¤È‚ÈÓÙ √. (ÚÒËÓ ÚfiÂ‰ÚÔ˜ 

ÙË˜ Fannie Mae) 209
ª¿ÚÎÂÙÈÓÁÎ ÛÎÔÔ‡ 25, 27, 36, 38, 42, 50, 55,

61, 62, 64, 95, 96, 97, 104, 106, 108, 111,
112, 113, 115, 117, 119, 121, 127, 128, 182,
183, 271, 272, 277, 280, 300

ª·Û·¯Ô˘Û¤ÙË 180
ª¿ÛÏÔÔ˘, ŒÈÌÚ·¯·Ì (∞ÌÂÚÈÎ¿ÓÔ˜

„˘¯ÔÏfiÁÔ˜) 27
ª¤È, ΔÚÈ˜ (È‰Ú‡ÙÚÈ· Î·È ‰ÈÂ˘ı‡ÓÔ˘Û· Û‡Ì‚Ô˘ÏÔ˜

ÙË˜ Athena Water) 125
ªÂÍÈÎfi 186
ª¤ÛË ∞Ó·ÙÔÏ‹ 186
ªÂÛfiÁÂÈÔ˜ 186
ªË ∫ÂÚ‰ÔÛÎÔÈÎÔ› √ÚÁ·ÓÈÛÌÔ› / π‰Ú‡Ì·Ù· 15, 23,

25, 28, 30, 36, 38, 39, 46, 50, 51, 62, 65, 66, 93,
97, 98, 101, 102, 106, 111, 118, 132, 133, 136,
141, 145, 151, 156, 161, 162, 163, 164, 165,
166, 180, 182, 183, 193, 194, 202, 209, 219,
222, 231, 234, 236, 238, 249, 254, 259, 271,
280, 282, 288, 290, 291, 293, 300, 302, 303

ªÈ˙Ô‡ÚÈ 180
ªÓËÌÂ›Ô ÙË˜ √˘¿ÛÈÓÁÎÙÔÓ 171
ªÔÓÙ¿Ó· 172
ªÔ˘Ú, ΔÛ·ÚÏ˜ 195
ª·ÛÔ‡ÚÙÔ, ∫¿ÚÏÔ˜ 26, 28, 36
ª¿Ê·ÏÔ 206
ªÏÔ˘Ì, ¶ÔÏ 26, 28, 36
¡·Á›Ì, ™Â˝¯ (˘Â‡ı˘ÓÔ˜ ÂÓÂÚÁÂÈ·Î‹˜

ÔÏÈÙÈÎ‹˜) 236, 237
¡¿ÈÙ, ºÈÏ (ÚfiÂ‰ÚÔ˜ Î·È ‰ÈÂ˘ı‡ÓˆÓ Û‡Ì‚Ô˘ÏÔ˜

ÙË˜ Nike) 21
¡¿Û‚ÈÏ  52
¡¤· ∑ËÏ·Ó‰›· 55
¡¤· ÀfiÚÎË 55, 59, 59*, 121, 122, 124, 176
¡ÈÔ‡Ì·Ó, ¶ÔÏ 98, 124
¡fiÙÈ· ∫·ÚÔÏ›Ó· 180
¡Ù·ÎfiÙ·, ¡fiÙÈ· 271
¡Ù¿ÓÊÈ, ΔfiÌ·˜ √. 22, 29

¡Ù¤‚, ΔÛÂÎÈÙ¿Ó 32, 36
¡ÙÂÏ, ª¿ÈÎÏ (ÚfiÂ‰ÚÔ˜ Î·È ‰ÈÂ˘ı‡ÓˆÓ

Û‡Ì‚Ô˘ÏÔ˜ ÙË˜ Dell) 20, 48
¡Ù¤ÌÔ˜, ™ÙÈ‚ (È‰Ú˘Ù‹˜ Î·È ÚfiÂ‰ÚÔ˜ ÙË˜ White

Wave) 244
¡ÙÈfiÓ, ™ÂÏ›Ó 55
¡ÙÈÙÚfiÈÙ 201
¡ÙfiÓÂÚ, §ÈÓ 93
¡ÙÚ¿ÌÚ·˚Ù, ªÈÓ¤Ù 26
√ÎÏ·¯fiÌ· 180
√ÏÏ·Ó‰›· 83
√Ï˘ÌÈ·Î‹ ∫·Ù·ÛÎ‹ÓˆÛË ¡¤ˆÓ 53
√Ï˘ÌÈ·ÎÔ› ∞ÁÒÓÂ˜ ÙË˜ ™ÙÔÎ¯fiÏÌË˜  53
√Ì¿‰· ¢Ú¿ÛË˜ ÁÈ· ÙËÓ ¶ÚfiÏË„Ë 

ÙˆÓ ∂ÁÎÂÊ·ÏÈÎÒÓ Î·È ∫·Ú‰ÈÔÏÔÁÈÎÒÓ
¶·ı‹ÛÂˆÓ 137

√Ì¿‰Â˜ ∫ÔÈÓˆÓÈÎ‹˜ ™˘Ì‚ÔÏ‹˜ 222
ŸÔ˘ÂÓ˜, ¡Ù¤È‚ 158
ŸÚÂÁÎÔÓ 143, 153, 243, 270
ŸÛÙÈÓ 52
√˘¿ÛÈÁÎÙÔÓ 143, 153, 188, 189, 206, 208, 209,

272, 293
√˘¿ÛÈÓÁÎÙÔÓ, ¢˘ÙÈÎ‹ 115, 126
√˘›ÏÈ·Ì˜, μ·Ó¤Û· 152
¶·ÁÎfiÛÌÈ· ∂ÈÚ‹ÓË 28
¶·ÁÎfiÛÌÈ· ∏Ì¤Ú· ¶·È‰ÈÔ‡ 55, 55*, 98
¶·ÁÎfiÛÌÈÔ ∂È¯ÂÈÚËÌ·ÙÈÎfi ™˘Ì‚Ô‡ÏÈÔ ÁÈ· ÙËÓ

∞ÂÈÊfiÚÔ ∞Ó¿Ù˘ÍË (World Business Council
for Sustainable Development) 17, 31

¶·ÁÎÔÛÌÈÔÔ›ËÛË 164
¶·ÚÎ, Ã¿Ô˘ÂÏ (ÚfiÂ‰ÚÔ˜ ÙË˜ Park and

Company) 156
¶·Û·ÓÙ›Ó· ∫·ÏÈÊfiÚÓÈ·˜ 46
¶ÂÓÛÈÏ‚¿ÓÈ· 57, 59
¶ÂÓÙ¿ÁˆÓÔ 59
¶ÂÚÈ‚·ÏÏÔÓÙÈÎ¤˜ ÂÈÙÒÛÂÈ˜ 239
¶ÂÚÈ‚·ÏÏÔÓÙÈÎ‹ ‚ÈˆÛÈÌfiÙËÙ· 239
¶ÂÚÈ‚·ÏÏÔÓÙÈÎ‹ Â˘ı‡ÓË 239
¶ÂÚÈ‚·ÏÏÔÓÙÈÎ‹ ÔÏÈÙÈÎ‹ 48, 239
¶ÂÚÈ‚·ÏÏÔÓÙÈÎ‹ ÚÔÛÙ·Û›· 247, 258, 261, 264
¶ÂÚÈ‚·ÏÏÔÓÙÈÎ‹ ÚˆÙÔ‚Ô˘Ï›· 252
¶ÂÚÈ‚·ÏÏÔÓÙÈÎ‹ ˘ÁÂ›· 242
¶ÂÚÈ‚·ÏÏÔÓÙÈÎfi ¶ÚfiÁÚ·ÌÌ· ÙˆÓ ∏ÓˆÌ¤ÓˆÓ

∂ıÓÒÓ 249
¶ÂÚÈ‚·ÏÏÔÓÙÈÎfi ¶ÚfiÁÚ·ÌÌ· ÙˆÓ ∏ÓˆÌ¤ÓˆÓ

∂ıÓÒÓ ÁÈ· ÙËÓ ∞Ó·ÊÔÚ¿ ∫ÔÈÓˆÓÈÎ‹˜
∂˘ı‡ÓË˜ 254
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¶ÂÚÈÊÂÚÂÈ·Îfi π·ÙÚÈÎfi ∫¤ÓÙÚÔ ÙÔ˘ ™È¿ÙÏ 142, 
¶ÂÚÔ‡ 249
¶fiÏÂÌÔ˜ ÙÔ˘ ∫fiÏÔ˘ 118
¶fiÚÙÂÚ, ª¿ÈÎÏ 169, 260, 265
¶ÚÈÓÁÎÏ, Ã¤ÈÌÈ˜ 27, 104
¶ÚfiÁÚ·ÌÌ· ÁÈ· ÙËÓ ∫·Ú‰È·ÁÁÂÈ·Î‹ ÀÁÂ›· 

ÙË˜ μfiÚÂÈ·˜ ∫·ÚÔÏ›Ó·˜ 137
¶ÚÔˆıËÙÈÎ¤˜ ÂÓ¤ÚÁÂÈÂ˜ ÛÎÔÔ‡ 38, 41, 50, 53,

61, 62, 63, 64, 66, 75, 82, 85, 91, 92, 93, 94,
164, 169, 181, 182, 207, 214, 248, 250, 271,
272, 277, 280, 281

¶ÚˆÙÔ‚Ô˘Ï›· ÎÔÈÓÔÙÈÎ‹˜ ÚÔÛÊÔÚ¿˜ 186
ƒ¿ÓÁÎ·Ó, ∫·˜ 36
ƒ¤ÈÓ˜, ºÚ¿ÓÎÏÈÓ ¡Δ. (ÚfiÂ‰ÚÔ˜ Î·È ‰ÈÂ˘ı‡ÓˆÓ

Û‡Ì‚Ô˘ÏÔ˜ ÙË˜ Fannie Mae) 20
ƒ›ÙÂÚ, Δ˙ÔÓ 77
ƒÔÁÎfiÊÛÎÈ, ¡ÈÎÔÏ¿È 22, 29
ƒÔÌ¤ÚÙÔ 132
ƒÔÙ·ÚÈ·Ófi˜  ŸÌÈÏÔ˜  98, 103
ƒfiÙÓÈÎ, ∞Ó›Ù· (È‰Ú‡ÙÚÈ· ÙË˜ 

The Body Shop) 31, 83
™¿Ï·˜, Δ¿ÓÈ· 32, 36
™·Ï¤ÚÓÔ, ª¤ÚÈ ªÂı  (ÚfiÂ‰ÚÔ˜ ÙË˜ American

Express Foundation) 95
™·Ó ºÚ·ÓÛ›ÛÎÔ 102, 221, 222, 223*, 264
™·Ó ÃÔ˙¤ 236
™¿ÙÛÂÚ, ¡Ù¤È‚ÈÓÙ ‰Ú. (ÚÒËÓ ÁÂÓÈÎfi˜

¯ÂÈÚÔ˘ÚÁfi˜ ÙˆÓ ∏¶∞) 131, 152, 272, 302
™ÂÓfi, ∫ÏÂÓÂı (ÚfiÂ‰ÚÔ˜ Î·È ÂÈ¯ÂÈÚËÛÈ·Îfi˜

Û‡Ì‚Ô˘ÏÔ˜ ÙË˜ American Express) 20
™›ÁÎÂÏ, ª¿ÈÎÏ 93
™›‰ÓÂ˚ 53
™›Ó¯·, ¶Ú¿‚ÈÓ 32, 36
™ÌÈı, ∫ÚÂÁÎ 21, 22, 23, 30
™ÔÚ, ªÈÏ (È‰Ú˘Ù‹˜ Î·È ‰ÈÂ˘ı‡ÓˆÓ Û‡Ì‚Ô˘ÏÔ˜

ÙÔ˘ ÔÚÁ·ÓÈÛÌÔ‡ Share Our Strength) 178,
197, 289, 290

™Ô˘¿ÚÙ˙, Δ˙¤ÊÚÈ (ÚfiÂ‰ÚÔ˜ Î·È ‰ÈÂ˘ı‡ÓˆÓ
Û‡Ì‚Ô˘ÏÔ˜ ÙË˜ The Timberland Company)
196

™‡Ó‰ÚÔÌÔ ∞ÈÊÓ›‰ÈÔ˘ μÚÂÊÈÎÔ‡ £·Ó¿ÙÔ˘
(SIDS) 139, 140, 266

™˘Ó¤‰ÚÈÔ ∞Ó·Î‡ÎÏˆÛË˜ Î·È ¢È·¯Â›ÚÈÛË˜
∏ÏÂÎÙÚÔÓÈÎÒÓ ¶ÚÔ˚fiÓÙˆÓ (EPR2) 141

™‡ÛÙËÌ· Compack ÙË˜ Motorola 241, 242
Δ˙fiÓÛÔÓ, ƒfiÌÂÚÙ °Ô˘ÓÙ 85
ΔfiÌÛÔÓ, ª¿ÚÙ˙ÔÚÈ 27, 104

ÀÁÈ‹ Ã·ÌfiÁÂÏ· 2010 (ÚˆÙÔ‚Ô˘Ï›· ÙË˜ Crest)
131, 150*, 151, 152

ÀËÚÂÛ›· ¶ÚÔÛÙ·Û›·˜ ¶ÂÚÈ‚¿ÏÏÔÓÙÔ˜ 
ÙˆÓ ∏¶∞ (∂ƒ∞) 52, 240, 241*, 242, 243,
256, 262

º¿ÈÓ, ¡Ù¤ÌÔÚ· (ÚfiÂ‰ÚÔ˜ ÙË˜ Avon Future)
298, 302

ºÈÏ·‰¤ÏÊÂÈ· 57
ºÈÏ·ÓıÚˆÈÎ‹ ‰Ú¿ÛË / ‰Ú·ÛÙËÚÈfiÙËÙ· 22, 30,

41, 55, 91, 118, 166, 173, 179, 181, 182,
183, 186, 187, 193, 214

ºÈÏ·ÓıÚˆÈÎ‹ ÚˆÙÔ‚Ô˘Ï›· 22, 81, 105, 120,
173, 180, 183, 184, 193, 194, 195, 202, 211,
213, 270, 271, 272

ºÈÏ·ÓıÚˆÈÎfi˜ ÔÚÁ·ÓÈÛÌfi˜ / ÔÚÁ¿ÓˆÛË /
›‰Ú˘Ì·  57, 95, 96, 97, 98, 102, 116, 117,
118, 120, 121, 124, 127, 129, 130, 163, 184,
198, 205, 226, 261, 280, 281

ºÈÏ·ÓıÚˆÈÎfi˜ ÛÎÔfi˜ 38, 50, 96, 97, 98, 116,
171, 226

ºÈÔÚ›Ó·, ∫¿ÚÏÈ (ÚfiÂ‰ÚÔ˜ Î·È ‰ÈÂ˘ı‡ÓÔ˘Û·
Û‡Ì‚Ô˘ÏÔ˜ ÙË˜ Hewlett - Packard) 15, 21,
202, 204

ºÔ›ÓÈÍ 156, 157, 158
ºÔÚÓÙ, °Ô˘›ÏÈ·Ì ∫Ï¤È Ô ÓÂfiÙÂÚÔ˜ (ÚfiÂ‰ÚÔ˜ Î·È

‰ÈÂ˘ı‡ÓˆÓ Û‡Ì‚Ô˘ÏÔ˜ ÙË˜ Ford Motor
Company) 20

ºÔÚÓÙ, Ã¤ÓÚÈ 201
ºÔ‡ÏÂÚ, Δ˙¤ÈÓ 32
ºÚÈÓÙÌ·Ó, ª›ÏÙÔÓ 202
ÃÂ˜, ¡Ù¤È‚ÈÓÙ 22, 29
Ã¤ÊÏÂÚ, ™ÙÈ‚ 26, 28, 36
Ã›ÏÙÔÓ, ™¤ÚÈÏ ‰Ú. (ÚfiÂ‰ÚÔ˜ Î·È ‰ÈÂ˘ı‡ÓÔ˘Û·

Û‡Ì‚Ô˘ÏÔ˜ ÙË˜ AFL) 108

100 Best Companies to Work for in America
(Î·Ù¿ÏÔÁÔ˜) 31, 80, 190, 214

100 Best Corporate Citizens (Î·Ù¿ÏÔÁÔ˜) 29, 176
100 Best Places to Work in America 91
5 A Day for Better Health (ÚfiÁÚ·ÌÌ· ÙÔ˘

∂ıÓÈÎÔ‡ πÓÛÙÈÙÔ‡ÙÔ˘ ∫·ÚÎ›ÓÔ˘ ÙˆÓ ∏¶∞)
145, 273, 299

7-Eleven Inc. 147, 148, 148*, 302
ABC (ÙËÏÂÔÙÈÎfi ‰›ÎÙ˘Ô) 77
Ability (ÂÚÈÔ‰ÈÎfi˜ Ù‡Ô˜) 79
Age Boom Academy (ÈÓÛÙÈÙÔ‡Ù·

‰ËÌÔÛÈÔÁÚ·Ê›·˜) 174
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Albertson’s 166
Alcoa 29
Aleve (ÂÙ·ÈÚÂ›·) 38, 72, 73, 73*, 81, 92, 263,

267, 293, 302
Altria 29
Altria Group 166
America Heart Walk (‰Ú¿ÛË ÙË˜ ∞ÌÂÚÈÎ¿ÓÈÎË˜

∫·Ú‰ÈÔÏÔÁÈÎ‹˜ ∂Ù·ÈÚÂ›·˜) 138
America’s 100 Best Charities of 2002 113
America’s Most Admired Companies (Ï›ÛÙ·)

28, 176
America’s Second Harvest (Feeding America)

18, 169, 170
American Association of Colleges of Nursing 87
American Association of Fundraising 

Counsel 166
American Express 20, 27, 29, 95, 96, 101, 121,

122, 123*, 166, 169, 225, 264, 272
American Express Foundation 95
American Express World Trade Center Disaster

Relief Fund 122
American Foundation for AIDS Research

(ÔÚÁ·ÓÈÛÌfi˜) 176
American Legacy Foundation (·ÓÙÈÎ·ÓÈÛÙÈÎ‹

¤ÓˆÛË) 106, 107*, 107, 297, 298, 302
American Nurses Association 87
American Organization of Nurse Executives 87
Apple Computer 169
Arizona Department of Water Resources

(ÔÚÁ·ÓÈÛÌfi˜ ‰È·Ê‡Ï·ÍË˜ ˘‰¿ÙÈÓˆÓ fiÚˆÓ)
156

Arthritis Foundation 38, 72, 73, 73*, 92, 263,
267, 293, 302

Asian Enterprise (ÂÚÈÔ‰ÈÎfi) 80
AT&T  Wireless 22, 30, 211, 212, 219*, 265,

277, 292, 301
AT&T Foundation 30
Athena Partner (ÌË ÎÂÚ‰ÔÛÎÔÈÎfi˜

ÔÚÁ·ÓÈÛÌfi˜) 125, 126*
Athena Water (ÔÚÁ·ÓÈÛÌfi˜) 124, 125, 126*, 276
Avon Foundation 105
Avon Product Inc. (ÂÙ·ÈÚÂ›· Î·ÏÏ˘ÓÙÈÎÒÓ) 97,

98, 104, 105, 106, 264, 297
Award for Excellence in Corporate Community

Service (‚Ú·‚Â›Ô ÙÔ˘ Points of Light
Foundation) 209

Back to School Backpack (ÚfiÁÚ·ÌÌ· 

ÙË˜ Costco) 187
Backyard Wildlife Sanctuary (ÔÚÁ·ÓÈÛÌfi˜

ÚÔÛÙ·Û›·˜ ÙË˜ ¿ÁÚÈ·˜ ˙ˆ‹˜) 161
Battery Park 122
Bellevue Community College (BCC) 188, 189,

190
Ben & Jerry’s (ÂÙ·ÈÚÂ›· ·ÁˆÙÒÓ) 28, 63, 66, 69,

70*, 81, 91, 252, 253*, 254, 261, 271
Best Buy 140, 141*, 141, 166, 261
Best Companies for Asian Pacific Americans 80
Best Companies for Minorities 48, 80
Betty Crocker (ÂÙ·ÈÚÂ›· ÙÚÔÊ›ÌˆÓ) 77
Black Enterprise (ÂÚÈÔ‰ÈÎfi˜ Ù‡Ô˜) 79
Boston College 279
Boys & Girls Clubs of America (Û‡ÏÏÔÁÔÈ

ÓÂÔÏ·›·˜) 151, 170, 197, 272, 291, 299
BP 29
Breast Cancer Crusade (ÂÎÛÙÚ·ÙÂ›· ÙË˜ Avon)

104, 105
British Airways 74*, 74, 75, 91, 261
Business 2.0 (ÂÚÈÔ‰ÈÎfi) 34
Business Ethics (ÂÚÈÔ‰ÈÎfi) 29, 33, 176
Business for Social Responsibility (ÔÚÁ·ÓÈÛÌfi˜)

17, 24, 26, 29, 32, 138, 166, 239
Business for Social Responsibility Annual

Conference (Û˘Ó¤‰ÚÈÔ) 15, 204
Campaign for Nursing’s Future (ÚˆÙÔ‚Ô˘Ï›·

ÙË˜ Johnson & Johnson’s) 85, 86*, 92
Campaign to Reopen the Statue of Liberty

(ÂÎÛÙÚ·ÙÂ›· ÙË˜ American Express) 122
CAN (Committed Active Neighbors) 46
Castells & Associados 113, 115
Catalina (ÂÚÈÔ‰ÈÎfi˜ Ù‡Ô˜) 79
Caux Round Table (‰ÈÂıÓ¤˜ ‰›ÎÙ˘Ô

ÂÈ¯ÂÈÚËÌ·ÙÈÒÓ) 29
Center for Corporate Citizenship 279
Change for Good (ÚfiÁÚ·ÌÌ· ÙË˜ British

Airways) 74, 75, 91
Chicanos Por La Causa (CPLC –

ÊÈÏ·ÓıÚˆÈÎfi˜ ÔÚÁ·ÓÈÛÌfi˜) 158
Children’s Miracle Network (CMN –

ÔÚÁ·ÓÈÛÌfi˜) 75, 76, 92, 277, 302
Chiquita Brands 231, 252, 253*, 254, 255, 256,

266
Circle of Friends (ÚˆÙÔ‚Ô˘Ï›· ÙË˜ ALF) 106,

107*, 108, 297, 298
Cisco Systems 31, 166, 236, 256, 262, 273, 275
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Citibank 103
Classroom Presentations (ÚfiÁÚ·ÌÌ·) 46
Cleaner Air and Millions in Savings

(ÚˆÙÔ‚Ô˘Ï›· ÂÍÔÈÎÔÓfiÌËÛË˜ ÂÓ¤ÚÁÂÈ·˜
ÙË˜ Cisco Systems) 31

Click It Or Ticket (ÂÎÛÙÚ·ÙÂ›· ÁÈ· ÙËÓ ÂÈ‚ÔÏ‹
¯Ú‹ÛË˜ ˙ÒÓË˜ ·ÛÊ·ÏÂ›·˜) 160

CNN (ÂÈ‰ËÛÂÔÁÚ·ÊÈÎfi Î·Ó¿ÏÈ) 232
Coca Cola Africa Foundation 238*, 238, 261
Coca Cola Company 125, 232, 237, 238, 256
Coca Cola Foundation 238*, 293
Cole, Kenneth 177, 288
Comcast Cable (¿ÚÔ¯Ô˜ Î·Ïˆ‰È·ÎÒÓ

˘ËÚÂÛÈÒÓ) 38, 112, 113, 115, 277
Committee to Encourage Corporate

Philanthropy 194, 279
Community Builders Tour (ÚˆÙÔ‚Ô˘Ï›· 

ÙË˜ Timberland) 215, 217
ConAgra Foods Inc. 18, 169, 170, 171*, 267
Cone/Roper’s Executive Study (¤ÚÂ˘Ó·) 18, 19,

25, 30, 97, 205
Conference Board (ÂÙ·ÈÚÂ›· ÂÚÂ˘ÓÒÓ) 166
Conference Board (ÔÚÁ·ÓÈÛÌfi˜) 26
Conservation Coffee (ÚfiÁÚ·ÌÌ· 

ÙË˜ Conservation International) 247
Conservation International (ÌË ÎÂÚ‰ÔÛÎÔÈÎfi˜

ÔÚÁ·ÓÈÛÌfi˜) 39, 247, 248, 249
Conservation Volunteers Australia 210*, 210
Corporate Citizenship Company

(Û˘Ì‚Ô˘ÏÂ˘ÙÈÎ‹ ÂÙ·ÈÚÂ›·) 279
Corporate Leadership Award (‚Ú·‚Â›Ô ËÁÂÙÈÎÒÓ

ÈÎ·ÓÔÙ‹ÙˆÓ ·fi ÙËÓ AFL) 302
Costco Wholesale 184, 187, 188, 189*, 189, 190
Council on Economic Priorities (ÂÙ·ÈÚÂ›·

ÂÚÂ˘ÓÒÓ) 28
CREF (Ù·ÌÂ›Ô Û˘ÓÙ·ÍÈÔ‰fiÙËÛË˜ ÙˆÓ Î·ıËÁËÙÒÓ

ÙÚÈÙÔ‚¿ıÌÈ·˜ ÂÎ·›‰Â˘ÛË˜) 32 
Crest 131, 152, 265, 272, 302
Crest Smile Shop 151
Dave Matthews Band 63, 69
Dell Inc. 20, 39, 48, 50, 51, 263, 277
Dell Recycling (ÚfiÁÚ·ÌÌ·) 50, 50*, 51
DePaul University 32
Design for Environment (ÚfiÁÚ·ÌÌ· ÙË˜ Dell) 52
Design for Environment, Health and Safety

(ÚfiÁÚ·ÌÌ· ÙË˜ Intel) 243
Direct Giving (ÚfiÁÚ·ÌÌ· ÙË˜ Dell) 51

Discovernursing.com 87
Dole Food Company 145, 146, 146*, 299, 302
Don’t Mess with Texas 

(ÂÎÛÙÚ·ÙÂ›·) 147, 148, 161
Downtown NYC River to River Festival

(ÊÂÛÙÈ‚¿Ï) 122
Dreyer (ÂÙ·ÈÚÂ›· Á·Ï·ÎÙÔÎÔÌÈÎÒÓ ı˘Á·ÙÚÈÎ‹ 

ÙË˜ Nestle) 34
DuPont 166
Early Learning Family and Childcare Center

(Î¤ÓÙÚÔ ÚÒÈÌË˜ Ì¿ıËÛË˜) 188, 189*
Earth Share (ÂÙ·ÈÚÂ›· ÙÔ˘ Δ¤Í·˜) 51
Earthwatch Australia (ÂÈÛÙËÌÔÓÈÎfi 

ÈÓÛÙÈÙÔ‡ÙÔ) 210
Eco – Efficiency Team (forum ÙË˜ Dell) 52
El Triunfo Biosphere Reserve (ΔÛÈ¿·˜ –

ªÂÍÈÎfi) 247, 249
ENERGY STAR (ÚfiÁÚ·ÌÌ·) 52
Environics International Ltd.  (ÂÙ·ÈÚÂ›·

ÂÚÂ˘ÓÒÓ)  26
Essence (ÂÚÈÔ‰ÈÎfi˜ Ù‡Ô˜) 79
Exxon Mobil 21, 169
Exxon Valdez (‰ÂÍ·ÌÂÓfiÏÔÈÔ) 21
Fannie Mae 20, 29, 197, 208, 272, 293
Fannie Mae Foundation 207, 209
FedEx  Trade Networks 205, 206, 207*, 261,

262
Feeding Children Better (ÚˆÙÔ‚Ô˘Ï›· 

ÙË˜ ConAgra Foods Inc.) 170, 171*
Financial Times 32, 84, 252
FireFree (ÂıÓÈÎ‹ ‰ËÌfiÛÈ· ÂÎÛÙÚ·ÙÂ›· Î·Ù¿ ÙˆÓ

˘ÚÎ·ÁÈÒÓ) 153, 153*, 154, 155
Forbes (ÂÚÈÔ‰ÈÎfi) 166
Forbes 500 (Ï›ÛÙ·) 166
Ford Motor Company 20, 166, 201, 202, 203*,

293
Foreign Language Press (ÈÓÛÙÈÙÔ‡Ù·

‰ËÌÔÛÈÔÁÚ·Ê›·˜) 174
Fortune (ÂÚÈÔ‰ÈÎfi) 28, 31, 48, 52, 79, 80, 91,

176, 190, 214
Fortune 500 (Ï›ÛÙ· ÂÙ·ÈÚÂÈÒÓ) 16
Fortune Brands 29
Foundation Strategy Group (ÌË ÎÂÚ‰ÔÛÎÔÈÎfi˜

Û˘Ì‚Ô˘ÏÂ˘ÙÈÎfi˜ ÔÚÁ·ÓÈÛÌfi˜) 265
Frontiers of Brain Research (ÈÓÛÙÈÙÔ‡Ù·

‰ËÌÔÛÈÔÁÚ·Ê›·˜) 174
GE Consumer Products 171
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GE Foundation 171, 172
GE Lighting 172
GE Lighting Systems 172
General Electric Company 171, 292
General Mills 169, 179*, 179, 261, 277, 303
General Mills Champions (ÚˆÙÔ‚Ô˘Ï›·) 180
General Mills Foundation 179, 180
General Motors 169, 181, 182*, 182, 265
Give New Life to your Old Glasses (ÂÎÛÙÚ·ÙÂ›·

ÙË˜ LensCrafters) 88
Give the Gift of Sight - GOS (ÚˆÙÔ‚Ô˘Ï›· 

ÙË˜ LensCrafters) 88, 90, 91
Giving USA (ÔÚÁ¿ÓˆÛË) 18
Global Environmental Council (GEC) 60
Global Fortune Top 250 19
Global Reporting Initiative (‰›ÎÙ˘Ô ÛÙÂÏÂ¯ÒÓ

È‰ÈˆÙÈÎÔ‡ Î·È ‰ËÌfiÛÈÔ˘ ÙÔÌ¤·) 29
Global Sullivan Principles (ÚfiÙ˘Ô) 29
Great American Bake Sale (ÚˆÙÔ‚Ô˘Ï›·) 77, 301
Great American Cleanup (ÚˆÙÔ‚Ô˘Ï›· 

ÙË˜ KAB) 108, 109, 110, 211
green@work (ÂÚÈÔ‰ÈÎfi) 252, 253*
Greenlining Institute 20
Gucci 177
Habitat for Humanity (ÚˆÙÔ‚Ô˘Ï›· ÙË˜

Windermere Real Estate) 112, 121, 201
Habitat for Humanity Detroit (ÚˆÙÔ‚Ô˘Ï›· 

ÙË˜ Ford Motor Company) 201, 202, 293
Harris Poll (ÂÙ·ÈÚÂ›· ‰ËÌÔÛÎfiËÛË˜) 86
Harvard Business Review (ÂÚÈÔ‰ÈÎfi) 21, 169
HayGroup (Û˘Ì‚Ô˘ÏÂ˘ÙÈÎfi˜ ÔÚÁ·ÓÈÛÌfi˜) 28
Healthy Smiles 2010 (CHS2010 - ÚˆÙÔ‚Ô˘Ï›·

ÙË˜ Crest) ‚Ï. ÀÁÈ‹ Ã·ÌfiÁÂÏ· 2010
Heart Of the Crusade (Î·ÚÊ›ÙÛ· ÙË˜ Avon)

104*, 105
Help the Homeless (ÂÙ·ÈÚÈÎfi ÚfiÁÚ·ÌÌ· 

ÙË˜ Fannie Mae) 197, 208, 209, 272
Hermes 177
Hewlett – Packard Development Company 20,

29, 202, 203, 204, 205*, 225, 273
High School Intern Program (HIP) 47, 48
Hispanic (ÂÚÈÔ‰ÈÎfi˜ Ù‡Ô˜) 79
Hispanic Business (ÂÚÈÔ‰ÈÎfi˜ Ù‡Ô˜) 79
HIV / AIDS 17, 22, 98, 132, 133, 176, 199, 222,

223, 232, 237, 238, 256, 261, 264, 282, 293
HIV / AIDS Workplace Program (ÚfiÁÚ·ÌÌ·

ÙË˜ Coca Cola Company) 237

Home Depot 38, 156, 157, 157*, 158, 263, 264,
275, 293, 301

Homeland Security (ÈÓÛÙÈÙÔ‡Ù·
‰ËÌÔÛÈÔÁÚ·Ê›·˜) 174

Humane Cosmetic Standard 84
IBM 29, 197, 214, 219, 220
i-community (ÚfiÁÚ·ÌÌ· ÙË˜ Hewlett – Packard)

204
Immunize for Healthy Lives (ÚfiÁÚ·ÌÌ·) 56, 57
Intel 242, 243
Interfaith Center on Corporate Responsibility

(¤ÓˆÛË ıÂÛÌÈÎÒÓ ÂÂÓ‰˘ÙÒÓ) 29
International Dark Sky Association 173
International Leadership Institute 120
International Youth Camp (ÚfiÁÚ·ÌÌ· 

ÙË˜ McDonald’s) 53
Internet (‚Ï. ¢È·‰›ÎÙ˘Ô)

J.P. Morgan Chase 166
Johnson & Johnson’s 81, 82, 85, 86*, 87, 88, 91, 272
Journal of Marketing (ÂÚÈÔ‰ÈÎfi) 26, 132
Keep America Beautiful (ÔÚÁ·ÓÈÛÌfi˜) 38, 108,

109, 110, 267, 272, 302
Keindaren Charter for Good Corporate

Behavior (ÚfiÙ˘Ô ÙË˜ π·ˆÓÈÎ‹˜
∂È¯ÂÈÚËÌ·ÙÈÎ‹˜ √ÌÔÛÔÓ‰›·˜) 29

Kellogg Company 20
Kenneth Cole Productions Inc. (ÂÙ·ÈÚÂ›· Ìfi‰·˜)

176, 177, 178*, 288, 293
KidCares (ÚˆÙÔ‚Ô˘Ï›· ÙË˜ Northwest

Airlines)119, 119*
Kids Cafes (ÚfiÁÚ·ÌÌ· ÙË˜ America’s Second

Harvest) 170
KidSmart (ÚˆÙÔ‚Ô˘Ï›·) 220
Komen Foundation 34
KPMG (ÂÙ·ÈÚÂ›· ·ÚÔ¯‹˜ Â·ÁÁÂÏÌ·ÙÈÎÒÓ

˘ËÚÂÛÈÒÓ) 19
Kraft Foods 39, 232, 250, 251*, 251, 262, 264
LensCrafter Foundation 88, 91
LensCrafters 82, 88, 89*, 90, 91, 92, 266, 292
Levi Strauss & Co. 214, 221, 222, 223*, 223, 264
Levi Strauss Foundation 222, 223, 
Lincoln Early Intervention Center (ÎÔÈÓÔÙÈÎfi

Î¤ÓÙÚÔ ÛÙÔ ¶ÔÎ·Ù¤ÏÔ ÛÙÔ ÕÈÓÙ·¯Ô) 170
Lions Clubs International (ÂıÂÏÔÓÙÈÎ‹

ÔÚÁ¿ÓˆÛË) 88, 292
Luxotica Retail (ÌËÙÚÈÎ‹ ÂÙ·ÈÚÂ›· 

ÙË˜ LensCrafters) 88
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Lysol 38, 98, 108, 109, 110, 110*, 211, 267, 272,
302

MADD (ªËÙ¤ÚÂ˜ Î·Ù¿ ÙË˜ Ô‰‹ÁËÛË˜ ˘fi 
ÙËÓ Â‹ÚÂÈ· ·ÏÎÔfiÏ) 181, 182

March of Dimes 206
Master Settlement Agreement (MSA) 106, 297
Mc Donald’s Corporation 21, 29, 30, 36, 39, 52,

53, 55, 55*, 56*, 57, 58*, 59, 59*, 60*, 60,
61, 62, 113, 115, 149, 231, 233, 256, 277

MentorPlace (ÚˆÙÔ‚Ô˘Ï›·) 220 
MetLife 166
Microsoft  Corporation 125, 184, 185, 186, 267,

273, 291
Minority Business Entrepreneur (ÂÚÈÔ‰ÈÎfi˜

Ù‡Ô˜) 79
Minority Business News USA (ÂÚÈÔ‰ÈÎfi˜

Ù‡Ô˜) 79
Most Admired Companies (Ï›ÛÙ· ÙÔ˘ Fortune)

52
Motorola 230, 240, 241*, 241, 242, 256, 262,

266
Mustang Survival 142, 143*, 265
NAACP 181 
National Board for Professional Teaching

Standards 
(ÂıÓÈÎfi˜ ÊÔÚ¤·˜ ÈÛÙÔÔ›ËÛË˜) 46

National Cristina Foundation (NCF 
ÌË ÎÂÚ‰ÔÛÎÔÈÎfi˜ ÔÚÁ·ÓÈÛÌfi˜) 50

National Institute of Child Health and Human
Development (NICHD) 139

National Park Service (˘ËÚÂÛ›· ÂıÓÈÎÒÓ
¿ÚÎˆÓ) 171, 172

National Research Center for College 
and University Admissions 87

National Student Nurses Association 87
Nature Conservancy (ÔÚÁ·ÓÈÛÌfi˜ ÚÔÛÙ·Û›·˜

ÙË˜ ¯ÏˆÚ›‰·˜) 291, 302
Neediest Cases (Ù·ÌÂ›Ô Û˘ÁÎ¤ÓÙÚˆÛË˜ fiÚˆÓ)

174
New York Times (ÂÊËÌÂÚ›‰·) 169, 173, 174,

176
New York Times Company Foundation 18, 174,

175*, 292
Newman’s Own 98, 124
News Channel 3–157
Nike 21, 238, 239, 240*, 256
Nike Environmental Action Team (NEAT) 239

Nilson Report (ÂÚÈÔ‰ÈÎfi) 102
Nordstrom (·Ï˘Û›‰· Î·Ù·ÛÙËÌ¿ÙˆÓ) 78, 79, 80,

80*, 81
Northwest Air Cares Charitable Support

(ÚˆÙÔ‚Ô˘Ï›· ÙË˜ Northwest Airlines)
118, 119, 120

Northwest Airlines (ÂÙ·ÈÚÂ›· ·ÂÚÔÁÚ·ÌÌÒÓ) 98,
118, 119, 119*, 120, 121

Northwest WorldTraveler (ÂÚÈÔ‰ÈÎfi) 118, 119
NurseWeek (ÂÚÈÔ‰ÈÎfi) 87
Ocean Conservancy (ÌË ÎÂÚ‰ÔÛÎÔÈÎfi˜

ÔÚÁ·ÓÈÛÌfi˜) 39
Old Faithfull (ÈÛÙÔÚÈÎ‹ ÂÚÈÔ¯‹) 171, 172
On Demand Community (ÚfiÁÚ·ÌÌ·

ÂıÂÏÔÓÙÈÛÌÔ‡ ÙË˜ IBM) 218, 219*, 219,
220

Pacific Gas & Electric (PG&E ¿ÚÔ¯Ô˜
ÂÓ¤ÚÁÂÈ·˜) 31, 236

Pampers 38, 138, 139, 139*, 266, 302
Parade (ÂÚÈÔ‰ÈÎfi) 76, 77, 78*, 91, 272, 300
Parenting Institute (ÈÓÛÙÈÙÔ‡ÙÔ ÙË˜ Pampers)

139
Park & Co. 158
Path Of Service (POS – ÚfiÁÚ·ÌÌ· 

ÙË˜ Timberland) 215, 217
PepsiCo 38, 125
PETsMART Charities (›‰Ú˘Ì·) 70, 71, 71*
PETsMART Charities Adoption Centers 71
PETsMART Inc. 70, 71, 71*, 82, 91, 261, 293
Phillip Morris 35, 38
Points of Light Foundation 209
Positive Place for Kids (Û‡ÏÏÔÁÔ˜) 291
Premera Blue Cross (È·ÙÚÈÎfi˜ ·ÛÊ·ÏÈÛÙÈÎfi˜

ÔÚÁ·ÓÈÛÌfi˜) 143, 144, 144*, 270
Presidential Active Lifestyle Awards 180
Prince of Wales Business Leaders Forum 26
Procter & Gamble 29, 151
Quitline (ÂÎÛÙÚ·ÙÂ›· Î·Ù¿ ÙÔ˘ Î·Ó›ÛÌ·ÙÔ˜)

160
QVC  Inc.(ÂÙ·ÈÚÂ›· ÙËÏÂÌ¿ÚÎÂÙÈÓÁÎ) 106, 107*,

107, 108
RadioShack 140
Rainforest Alliance 

(ÔÚÁ·ÓÈÛÌfi˜ ÈÛÙÔÔ›ËÛË˜) 254
Rapid Food Distribution System (ÂıÓÈÎfi

ÌË¯·ÓÔÁÚ·ÊËÌ¤ÓÔ Û‡ÛÙËÌ· ·ÔÁÚ·Ê‹˜ 
Î·È ·Ú·ÎÔÏÔ‡ıËÛË˜) 170
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Recreational Equipment Inc. (REI) 184, 190,
191*, 191, 192, 264

Red Brick Learning (¿ÚÔ¯Ô˜ ÂÎ·È‰Â˘ÙÈÎÔ‡
˘ÏÈÎÔ‡) 112

Reinventing Education (ÚˆÙÔ‚Ô˘Ï›· ÙË˜ πμª)
197, 220

Reynolds Consumer Products (ÂÙ·ÈÚÂ›·
Û˘ÛÎÂ˘·ÛÈÒÓ) 77

Ron Brown Award (‚Ú·‚Â›Ô) 76
Ronald McDonald Care Mobiles 

(ÚfiÁÚ·ÌÌ·) 58
Ronald McDonald Family Rooms 

(ÚfiÁÚ·ÌÌ·) 58
Ronald McDonald House Charities

(ÚfiÁÚ·ÌÌ·) 57, 58*, 112
Ronald McDonald House Charities 

Foundation 29, 38, 55, 56, 57, 58, 113,
114*, 115, 277

Rotary Foundation 103, 103*
Rotary International 103
S&P 500 (‰Â›ÎÙË˜) 33
Safe Kids (ÂıÓÈÎ‹ ÂÎÛÙÚ·ÙÂ›·) 181, 182*, 206,

207*, 261
Safeco (·ÛÊ·ÏÈÛÙÈÎ‹ Î·È ÂÂÓ‰˘ÙÈÎ‹ ÂÙ·ÈÚÂ›·)

153, 153*, 154, 265, 270
Salt River Project (SRP – ÂÙ·ÈÚÂ›· ‡‰ÚÂ˘ÛË˜)

157, 158
SaveOurEnvironment.org  63, 69
School Fundraising 

(ÚˆÙÔ‚Ô˘Ï›· ÙË˜ Target) 111
School of Journalism and Mass Communication

(Û¯ÔÏ‹ ‰ËÌÔÛÈÔÁÚ·Ê›·˜ ÛÙÔ ·ÓÂÈÛÙ‹ÌÈÔ
ÙË˜ μfiÚÂÈ·˜ ∫·ÚÔÏ›Ó·˜) 174, 292

School Savings (ÚfiÁÚ·ÌÌ·) 42, 45
Share our Strength (ÔÚÁ·ÓÈÛÌfi˜ Î·Ù¿ 

ÙË˜ Â›Ó·˜) 77, 300, 301
Shell Australia 209, 210*, 210, 211, 262, 266, 302
Shell Coastal Volunteers (ÚfiÁÚ·ÌÌ· ÙË˜ Shell

Australia) 209, 210
Shell Oil 22, 39
Shopping for a better World 

(Ô‰ËÁfi˜ ·ÁÔÚÒÓ) 28
SIDS Foundation 38, 302
Social Accountability 8000 (ÚfiÙ˘Ô) 29
Social Investment Forum 32
Social Responsibility Steering Committee 60
SocialFunds.com 32

Spirit of America (‚Ú·‚Â›Ô) 206
St. Judes Ranch for Children 

(¡Â‚¿‰·) 202, 203*
St. Paul Companies 29
Starbucks 19, 39, 62, 247, 248, 248*, 249, 257,

262, 265
Stratospheric Ozone Program Award 242
Subway (ÂÙ·ÈÚÂ›· ÁÂ˘Ì¿ÙˆÓ) 136, 137, 138,

138*, 296, 302
Sundance Institute 176
Sunshine Standards for Corporate Reporting 

to Stakeholders (ÚfiÙ˘Ô ÙË˜ π·ˆÓÈÎ‹˜
∂È¯ÂÈÚËÌ·ÙÈÎ‹˜ √ÌÔÛÔÓ‰›·˜) 29

Susan G. Komen Cancer Foundation 97
SustainAbility (Û˘Ì‚Ô˘ÏÂ˘ÙÈÎfi˜ ÊÔÚ¤·˜

ÈÛÙÔÔ›ËÛË˜) 254
Take charge of Education (ÚˆÙÔ‚Ô˘Ï›· 

ÙË˜ Target) 111
Target   111, 112, 166, 267
target.com 111
Teacher Scholarship Fund 

(Ù·ÌÂ›Ô ˘ÔÙÚÔÊÈÒÓ) 46
The Body Shop 31, 38, 82, 83, 84*, 84, 91, 267
The Timberland Company 196, 214, 215, 216*,

217
Theater Criticism 

(ÈÓÛÙÈÙÔ‡Ù· ‰ËÌÔÛÈÔÁÚ·Ê›·˜) 174
Timberland 31
Times Square ¡¤·˜ ÀfiÚÎË˜ 55
Tire and Service Centers Firestone 38
Top 25 Companies for Executive Women 48
Tribeca Film Festival 122
TryScience (ÚˆÙÔ‚Ô˘Ï›·) 220  
Tully’s Coffee (·Ï˘Û›‰· Î·Ù·ÛÙËÌ¿ÙˆÓ) 126
Twin Cities International Corporate Citizen

Award 2004 120
Tyson Foods Inc. (ÂÙ·ÈÚÂ›· ÙÚÔÊ›ÌˆÓ) 77
UNICEF  (United Nations Children’s Fund)

74*, 74, 75
United Auto Workers 181
United Parcel Service 29
United Way (ÊÈÏ·ÓıÚˆÈÎ‹ ÂÎÛÙÚ·ÙÂ›·) 120,

165, 198, 205, 206, 
University of Southwestern Louisiana 32
Unlimited Potential (ÚˆÙÔ‚Ô˘Ï›· 

ÙË˜ Microsoft) 184*, 185, 186, 187
USA Today (ÂÊËÌÂÚ›‰·) 118
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VoluntEARS (ÚfiÁÚ·ÌÌ· ÙË˜ Disney
Enterprises, Inc.) 226, 227*

VolunteerConnection (ÚfiÁÚ·ÌÌ· ÙË˜ ∞Δ&Δ)
212

Vulcan Materials 29
Wal – Mart 75, 76, 92, 277, 302
Wal – Mart Foundation 75, 76*
Walker Research (ÂÙ·ÈÚÂ›· 

‰ËÌÔÛÎÔ‹ÛÂˆÓ) 138
Wall Street Journal 52
WaMoola for Schools (ÚfiÁÚ·ÌÌ·) 42, 44*
Washington Mutual Inc. (WaMu) 29, 39, 41, 42,

43*, 44*, 45*, 46, 47*, 47, 48, 263, 293, 302
Washington Post (ÂÊËÌÂÚ›‰·) 177
Washington State Medical Association 143
Waste Wise (ÚfiÁÚ·ÌÌ· ÙË˜ EPA) 240, 

241*, 242
Water – Use It Wisely (ÂÎÛÙÚ·ÙÂ›· ÙË˜ Home

Depot) 156, 158
wateruseitwisely.com 157
WAVE (ÚfiÁÚ·ÌÌ· ÙÔ˘ Fannie Mae

Foundation) 207, 208*, 209, 226
Wells Fargo (ÙÚ¿Â˙·) 97
WFOR-TV (CBS4) 42
White Wave (Î·Ù·ÛÎÂ˘¿ÛÙÚÈ· ÂÙ·ÈÚÂ›·

ÚÔ˚fiÓÙˆÓ ÛfiÁÈ·˜) 243, 244, 245*

Windermere Foundation 98
Windermere Real Estate 

(ÌÂÛÈÙÈÎ‹ ÂÙ·ÈÚÂ›·) 97, 112
Working Assets (ÂÙ·ÈÚÂ›· ÛÙ·ıÂÚ‹˜ Î·È ÎÈÓËÙ‹˜

ÙËÏÂÊˆÓ›·˜) 102
Working Woman (ÂÚÈÔ‰ÈÎfi) 48
World Resources Institute and the Initiative for

Social Innovation Through Business
(ÚˆÙÔ‚Ô˘Ï›·) 31

World Summit Business Sustainable
Development Partnerships (‚Ú·‚Â›Ô) 249

World Wildlife Federation (ÂÚÈ‚·ÏÏÔÓÙÈÎfi˜
ÔÚÁ·ÓÈÛÌfi˜) 103

Worldwide Health and Wellnes Advisory
Council (‰ÈÂıÓ‹˜ Û˘Ì‚Ô˘ÏÂ˘ÙÈÎ‹
ÂÈÙÚÔ‹) 250

Worldwide Safety (ÚfiÁÚ·ÌÌ· ÙË˜ Intel) 243
Worth (ÂÚÈÔ‰ÈÎfi) 113
Yellowstone (ÂıÓÈÎfi ¿ÚÎÔ) 171, 172, 172*, 292
Yellowstone Park Foundation 172, 173
YMCA (ÌË ÎÂÚ‰ÔÛÎÔÈÎfi˜ ÔÚÁ·ÓÈÛÌfi˜) 165,

170
Yoplait 34, 97, 127
Your Money Matters (ÚfiÁÚ·ÌÌ·) 47
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∫ÚÈÙÈÎ¤˜ ÁÈ· ÙÔ ‚È‚Ï›Ô

∂Δ∞πƒπ∫∏ ∫√π¡ø¡π∫∏ 
∂À£À¡∏

«∞˘Ù‹ Ë ÛÊ·ÈÚÈÎ‹ ÚÔÛ¤ÁÁÈÛË ÙË˜ ÂÙ·ÈÚÈÎ‹˜ ÎÔÈÓˆÓÈÎ‹˜ Â˘ı‡ÓË˜ ··ÓÙ¿ ÛÂ ‰‡ÛÎÔ-
Ï· ÂÚˆÙ‹Ì·Ù· Û¯ÂÙÈÎ¿ ÌÂ ÙËÓ ·Í›· ÙˆÓ ÎÔÈÓˆÓÈÎÒÓ ÚˆÙÔ‚Ô˘ÏÈÒÓ ÁÈ· ÙÈ˜ ÂÙ·ÈÚÂ›Â˜,
ÙÔ˘˜ ÂÂÓ‰˘Ù¤˜, ÙÔ˘˜ ÂÚÁ·˙ÔÌ¤ÓÔ˘˜ Î·È ÙÔ˘˜ ÂÏ¿ÙÂ˜.»

–Sandra Taylor
∞ÓÙÈÚfiÂ‰ÚÔ˜, ÙÌ‹Ì· ∂Ù·ÈÚÈÎ‹˜ ∫ÔÈÓˆÓÈÎ‹˜ ∂˘ı‡ÓË˜

Starbucks Coffee Company

«∂Í·ÈÚÂÙÈÎfi... ªÈ· ÂÈÛÎfiËÛË ÙÔ˘ ÂÓÙ˘ˆÛÈ·ÎÔ‡ ¤ÚÁÔ˘ Ô˘ ¤¯Ô˘Ó Î¿ÓÂÈ ÌÂÁ¿ÏÂ˜ ÂÙ·È-
ÚÂ›Â˜. ΔÔ ‚È‚Ï›Ô ∂Ù·ÈÚÈÎ‹ ∫ÔÈÓˆÓÈÎ‹ ∂˘ı‡ÓË ÂÍÂÙ¿˙ÂÈ ÙÈ˜ ÈÔ ÚˆÙÔÔÚÈ·Î¤˜ ÂÈ¯ÂÈÚË-
Ì·ÙÈÎ¤˜ Ú·ÎÙÈÎ¤˜ ÙÔ˘ Î·ÈÚÔ‡ Ì·˜ Ì¤Û· ·fi ÙË Ì·ÙÈ¿ ÙˆÓ ÂÈ¯ÂÈÚËÌ·ÙÈÎÒÓ ËÁÂÙÒÓ, ÔÈ
ÔÔ›ÔÈ ·Ó·Î·Ï‡ÙÔ˘Ó ÙÔ˘˜ ÌË¯·ÓÈÛÌÔ‡˜ Ô˘ ÌÔÚÔ‡Ó Ó· ·ÍÈÔÔÈ‹ÛÔ˘Ó ÙÈ˜ ÎÔÈÓˆÓÈÎ¤˜
Î·È ÂÈ¯ÂÈÚËÌ·ÙÈÎ¤˜ ÂÈ‰ÈÒÍÂÈ˜ ÚÔ˜ fiÊÂÏÔ˜ fiÏˆÓ ÙˆÓ ÌÂÙfi¯ˆÓ. ªÚ¿‚Ô!»

–Maureen Conway
∞ÓÙÈÚfiÂ‰ÚÔ˜, ÙÌ‹Ì· Emerging Market Solutions

Hewlett-Packard

«∏ ÛÙ‹ÚÈÍË ÎÔÈÓˆÓÈÎÒÓ ÛÎÔÒÓ ‰ÂÓ Â›Ó·È Ï¤ÔÓ ÔÏ˘Ù¤ÏÂÈ·, ·ÏÏ¿ ·Ó·ÁÎ·ÈfiÙËÙ·.
ΔÔ ‚È‚Ï›Ô ∂Ù·ÈÚÈÎ‹ ∫ÔÈÓˆÓÈÎ‹ ∂˘ı‡ÓË Â›Ó·È ¤Ó· ··Ú·›ÙËÙÔ ÂÚÁ·ÏÂ›Ô ÁÈ· ÙÔ˘˜
˘Â‡ı˘ÓÔ˘˜ Ì¿ÚÎÂÙÈÓÁÎ Î·È Ù· ‰ÈÔÈÎËÙÈÎ¿ ÛÙÂÏ¤¯Ë Ô˘ ÂÈı˘ÌÔ‡Ó Ó· ÂÍ·ÛÊ·Ï›ÛÔ˘Ó
Ù· Ì¤ÁÈÛÙ· ‰˘Ó·Ù¿ ÔÊ¤ÏË ·fi ÙÈ˜ ÂÂÓ‰‡ÛÂÈ˜ ÙÔ˘˜ ÛÂ ÎÔÈÓˆÓÈÎÔ‡˜ ÛÎÔÔ‡˜.»

–Carol L. Cone
¢ÈÂ˘ı‡ÓÔ˘Û· ™‡Ì‚Ô˘ÏÔ˜ 

Cone, Inc.

«ΔÔ ‚È‚Ï›Ô ∂Ù·ÈÚÈÎ‹ ∫ÔÈÓˆÓÈÎ‹ ∂˘ı‡ÓË ÚÔÛÊ¤ÚÂÈ ÌÈ· ÚˆÙÔÔÚÈ·Î‹, ·ÏÏ¿ Î·È Ú·-
ÎÙÈÎ‹ ÚÔÛ¤ÁÁÈÛË, ·Ô‰ÂÈÎÓ‡ÔÓÙ·˜ ÂÓÂÚÁ¿ fiÙÈ Ë ÎÔÈÓˆÓÈÎ‹ ‰¤ÛÌÂ˘ÛË ÙˆÓ ÂÙ·ÈÚÂÈÒÓ
Î·È Ë ÌÂÁÈÛÙÔÔ›ËÛË ÙË˜ ÎÂÚ‰ÔÊÔÚ›·˜ Î·È ÙË˜ ÌÂÙÔ¯ÈÎ‹˜ ·Í›·˜ ÙÔ˘˜ ‰ÂÓ Â›Ó·È ‰‡Ô ·ÌÔÈ-
‚·›· ·ÔÎÏÂÈfiÌÂÓÂ˜ ¤ÓÓÔÈÂ˜, ·ÏÏ¿ ·ÓÙÈı¤Ùˆ˜ ·ÏÏËÏÔÛ˘ÌÏËÚÒÓÔÓÙ·È.»

–Bill Shore
π‰Ú˘Ù‹˜ Î·È ∂ÎÙÂÏÂÛÙÈÎfi˜ ¢ÈÂ˘ı˘ÓÙ‹˜ 

√ÚÁ·ÓÈÛÌfi˜ Share Our Strength
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™ ÙËÓ ÎÔÈÓˆÓ›· ÙÔ˘ Û‹ÌÂÚ·, 
Ë ÎÔÈÓˆÓÈÎ‹ ÚÔÛÊÔÚ¿ ÙˆÓ
ÂÙ·ÈÚÂÈÒÓ ‰ÂÓ Â›Ó·È Ï¤ÔÓ ·ÏÒ˜

·Ô‰ÂÎÙ‹ ·ÏÏ¿ Î·È ·Ó·ÌÂÓfiÌÂÓË. 
ªÂ ÙÈ˜ ·˘Í·ÓfiÌÂÓÂ˜ È¤ÛÂÈ˜ ÁÈ· ÙË
‚ÂÏÙ›ˆÛË ÙˆÓ ÔÈÎÔÓÔÌÈÎÒÓ ÂÈ‰fiÛÂˆÓ Î·È 
ÙËÓ ÂÓ›Û¯˘ÛË ÙË˜ ÂÈÎfiÓ·˜ ÙÔ˘ ÂÙ·ÈÚÈÎÔ‡
ÔÏ›ÙË ÙˆÓ ÂÙ·ÈÚÂÈÒÓ, ÔÈ ÂÈ¯ÂÈÚËÌ·ÙÈÎÔ›
ËÁ¤ÙÂ˜ Ú¤ÂÈ Ó· Ï¿‚Ô˘Ó ‰‡ÛÎÔÏÂ˜
·ÔÊ¿ÛÂÈ˜. ¶ÔÈÔ˘˜ ÎÔÈÓˆÓÈÎÔ‡˜ ÛÎÔÔ‡˜
Ú¤ÂÈ Ó· ÛÙËÚ›ÍÔ˘ÌÂ; ¶ÔÈÔÈ
ÊÈÏ·ÓıÚˆÈÎÔ› ÔÚÁ·ÓÈÛÌÔ› Â›Ó·È 
ÔÈ Î·Ï‡ÙÂÚÔÈ ÂÙ·›ÚÔÈ; ¶ÔÈÂ˜ ÚˆÙÔ‚Ô˘Ï›Â˜
Ú¤ÂÈ Ó· ÚÔˆı‹ÛÔ˘ÌÂ Ô˘ ı· ÚÔ¿ÁÔ˘Ó
ÙËÓ ÂÙ·ÈÚÂ›· ·ÏÏ¿ Î·È ÙÔ ÛÎÔfi Ô˘
ÂÈÏ¤Í·ÌÂ; ¡· ÁÚ¿„Ô˘ÌÂ ÌÈ· ÂÈÙ·Á‹, 
Ó· ÂÓÛˆÌ·ÙÒÛÔ˘ÌÂ ÎÔÈÓˆÓÈÎ¿ ÌËÓ‡Ì·Ù·
ÛÙÈ˜ ÚÔˆı‹ÛÂÈ˜ Ì·˜, Ó· ÂÓı·ÚÚ‡ÓÔ˘ÌÂ 
ÙÔÓ ÂıÂÏÔÓÙÈÛÌfi ÙˆÓ ÂÚÁ·˙ÔÌ¤ÓˆÓ Ì·˜ 
‹ Ó· ·ÏÏ¿ÍÔ˘ÌÂ ÙÈ˜ ÂÈ¯ÂÈÚËÌ·ÙÈÎ¤˜ Ì·˜
Ú·ÎÙÈÎ¤˜; ¶Ò˜ ÌÔÚÔ‡ÌÂ Ó·
ÂÓÛˆÌ·ÙÒÛÔ˘ÌÂ ÌÈ· Ó¤· ÚˆÙÔ‚Ô˘Ï›· 
ÛÙÈ˜ ̆ ¿Ú¯Ô˘ÛÂ˜ ÛÙÚ·ÙËÁÈÎ¤˜ Ì·˜; ¶Ò˜ Ó·
ÂÊ·ÚÌfiÛÔ˘ÌÂ ¤Ó· ÂÈÙ˘¯ËÌ¤ÓÔ ÚfiÁÚ·ÌÌ·;
¶Ò˜ Ó· ÂÍ·ÛÊ·Ï›ÛÔ˘ÌÂ ÙË ÛÙ‹ÚÈÍË 
Î·È ÙËÓ ·ÊÔÛ›ˆÛË ÙÔ˘ ‰˘Ó·ÌÈÎÔ‡ Ì·˜; 
¶Ò˜ ÌÔÚÔ‡ÌÂ Ó· ÌÂÙÚ‹ÛÔ˘ÌÂ ÙËÓ
ÂÈÙ˘¯›·; ∏ ‚›‚ÏÔ˜ ÙÔ˘ ÂÙ·ÈÚÈÎÔ‡ ÔÏ›ÙË,
∂Ù·ÈÚÈÎ‹ ∫ÔÈÓˆÓÈÎ‹ ∂˘ı‡ÓË, ··ÓÙ¿ÂÈ 
ÛÂ ·˘Ù¿ Î·È ÛÂ ÔÏÏ¿ ¿ÏÏ· ÂÚˆÙ‹Ì·Ù·.

√ Philip Kotler, Ô «·Ù¤Ú·˜» 
ÙÔ˘ Ì¿ÚÎÂÙÈÓÁÎ Î·È ÙˆÓ ÂÈ¯ÂÈÚËÌ·ÙÈÎÒÓ
Ú·ÎÙÈÎÒÓ, Î·È Ë Nancy Lee, ÚfiÂ‰ÚÔ˜ 
ÙË˜ Û˘Ì‚Ô˘ÏÂ˘ÙÈÎ‹˜ ÂÙ·ÈÚÂ›·˜ Social
Marketing Services Inc., ÚÔÙÂ›ÓÔ˘Ó
‚¤ÏÙÈÛÙÂ˜ Ú·ÎÙÈÎ¤˜ Î·È ÚˆÙÔÔÚÈ·Î¤˜
È‰¤Â˜ ÁÈ· ÂÙ·ÈÚÂ›Â˜ Ô˘ ı¤ÏÔ˘Ó 
Ó· ÌÂÁÈÛÙÔÔÈ‹ÛÔ˘Ó ÙËÓ ÂÙ·ÈÚÈÎ‹ 
ÙÔ˘˜ Û˘ÓÂÈÛÊÔÚ¿ ÛÂ ÎÔÈÓˆÓÈÎÔ‡˜ ÛÎÔÔ‡˜,
ÁÓˆÚ›˙ÔÓÙ·˜ ·Ú¿ÏÏËÏ· Ù· ·ÔÙÂÏ¤ÛÌ·Ù·
ÙË˜ ÚÔÛÊÔÚ¿˜ ÙÔ˘˜. √È ÂÈ¯ÂÈÚËÌ·ÙÈÎÔ›
ËÁ¤ÙÂ˜ ı· Ì¿ıÔ˘Ó Ò˜ Ó· ÂÓ·ÚÌÔÓ›˙Ô˘Ó
ÙÔ˘˜ ÛÙfi¯Ô˘˜ ÙË˜ ÂÈ¯Â›ÚËÛ‹˜ ÙÔ˘˜ 
ÌÂ ÂÎÂ›ÓÔ˘˜ ÙˆÓ ÎÔÈÓˆÓÈÒÓ fiÔ˘
‰Ú·ÛÙËÚÈÔÔÈÔ‡ÓÙ·È, Ó· ÂÈÏ¤ÁÔ˘Ó 
ÙÔ˘˜ ÎÔÈÓˆÓÈÎÔ‡˜ Î·È ÎÔÈÓˆÊÂÏÂ›˜ ÛÎÔÔ‡˜
Ô˘ ı· ÛÙËÚ›ÍÔ˘Ó, Ó· ÂÍ·ÛÊ·Ï›˙Ô˘Ó 
ÙË ÛÙ‹ÚÈÍË ÙˆÓ ÂÚÁ·˙ÔÌ¤ÓˆÓ ÙÔ˘˜, 
Ó· ÂÊ·ÚÌfi˙Ô˘Ó ÂÈÙ˘¯ËÌ¤ÓÂ˜
ÚˆÙÔ‚Ô˘Ï›Â˜ Î·È Ó· ·ÍÈÔÏÔÁÔ‡Ó 
Ù· ·ÔÙÂÏ¤ÛÌ·Ù· ÙË˜ ‰Ú¿ÛË˜ ÙÔ˘˜.

¶ÚÔÛÊ¤ÚÔÓÙ·˜ ÔÏ‡ ÂÚÈÛÛfiÙÂÚ· ·fi 
ÌÈ· ·Ï‹ ıÂˆÚËÙÈÎ‹ ÚÔÛ¤ÁÁÈÛË, ·˘Ùfi 
ÙÔ ‚È‚Ï›Ô Û˘ÁÎÂÓÙÚÒÓÂÈ ÙÈ˜ ·fi„ÂÈ˜
ÌÂÚÈÎÒÓ ·fi ÙÈ˜ ÈÔ ·ÍÈfiÏÔÁÂ˜ ÂÙ·ÈÚÂ›Â˜
ÙÔ˘ ÂÈ¯ÂÈÚËÌ·ÙÈÎÔ‡ ÎfiÛÌÔ˘.

(™˘Ó¤¯ÂÈ· ÛÙÔ ÂÛˆÙÂÚÈÎfi ÙÔ˘ ÔÈÛıfiÊ˘ÏÏÔ˘)

™Â Û˘Ó‰˘·ÛÌfi ÌÂ ¤Ó· Ï‹ıÔ˜
‰ÔÎÈÌ·ÛÌ¤ÓˆÓ Û˘ÓÙ·ÁÒÓ 
Î·È Ú·ÎÙÈÎÒÓ Û˘Ì‚Ô˘ÏÒÓ Û¯ÂÙÈÎ¿ 
ÌÂ ÙÈ˜ ÎÔÈÓˆÓÈÎ¤˜ ÚˆÙÔ‚Ô˘Ï›Â˜,
·ÚÔ˘ÛÈ¿˙ÂÈ ÙÈ˜ ÚÔÛˆÈÎ¤˜ ÈÛÙÔÚ›Â˜
ÛÙÂÏÂ¯ÒÓ ·fi Â›ÎÔÛÈ ¤ÓÙÂ ËÁÂÙÈÎ¤˜
ÊÈÁÔ‡ÚÂ˜ ÂÈÙ˘¯ËÌ¤ÓˆÓ Î·È ÎÔÈÓˆÓÈÎ¿
˘Â‡ı˘ÓˆÓ ÂÙ·ÈÚÂÈÒÓ, fiˆ˜ Ë Ben &
Jerry's, Ë IBM, Ë Washington Mutual,
Ë Johnson & Johnson, Ë Microsoft, 
Ë The Body Shop, Ë Hewlett-Packard
Î·È Ë American Express. °È· fiÛÔ˘˜
ÂÈ‰ÈÒÎÔ˘Ó Ó· ÂÍ·ÛÊ·Ï›ÛÔ˘Ó
ÙË ̄ ÚËÌ·ÙÔ‰fiÙËÛË ÂÙ·ÈÚÂÈÒÓ fiˆ˜
·˘Ù¤˜, ÙÔ ÙÂÏÂ˘Ù·›Ô ÎÂÊ¿Ï·ÈÔ
·ÚÔ˘ÛÈ¿˙ÂÈ ‰¤Î· ÛÙÚ·ÙËÁÈÎ¤˜
ÂÈÙ˘¯›·˜.

∞˘Ùfi ÙÔ ‰È·ÊˆÙÈÛÙÈÎfi Î·È Ú·ÎÙÈÎfi
‚È‚Ï›Ô ·ÚÔ˘ÛÈ¿˙ÂÈ Â›ÎÔÛÈ ¤ÓÙÂ
‚¤ÏÙÈÛÙÂ˜ Ú·ÎÙÈÎ¤˜ Ô˘
Û˘ÁÎÂÓÙÚÒıËÎ·Ó ÌÂ ÛÙfi¯Ô 
Ó· Î·ıÔ‰ËÁ‹ÛÔ˘Ó ÙË Ï‹„Ë
·ÔÊ¿ÛÂˆÓ ÛÙÔ ̄ ÒÚÔ ÙË˜ ÂÙ·ÈÚÈÎ‹˜
ÎÔÈÓˆÓÈÎ‹˜ Â˘ı‡ÓË˜. ∫·È ÙÂÏÈÎ¿
ÊÈÏÔ‰ÔÍÂ› Ó· Û·˜ ‚ÔËı‹ÛÂÈ 
Ó· ÌÂÁÈÛÙÔÔÈ‹ÛÂÙÂ ÙÔ Î¤Ú‰Ô˜ 
ÙˆÓ ÂÈÏÂÎÙÈÎÒÓ ÂÙ·ÈÚÈÎÒÓ
ÂÂÓ‰‡ÛÂÒÓ Û·˜, Ô‰ËÁÒÓÙ·˜ 
ÛÂ Ú·ÎÙÈÎ¤˜ Ô˘ ÌÔÚÔ‡Ó 
Ó· ·ÔÊ¤ÚÔ˘Ó Ù· ÌÂÁ·Ï‡ÙÂÚ· ‰˘Ó·Ù¿
ÔÊ¤ÏË ÛÂ ÎÔÈÓˆÓÈÎfi, ÂÚÈ‚·ÏÏÔÓÙÈÎfi
Î·È ÔÈÎÔÓÔÌÈÎfi Â›Â‰Ô. 

√ PHILIP KOTLER Â›Ó·È
‰È·ÎÂÎÚÈÌ¤ÓÔ˜ Î·ıËÁËÙ‹˜ ‰ÈÂıÓÔ‡˜
Ì¿ÚÎÂÙÈÓÁÎ ÛÙË Û¯ÔÏ‹ ‰ÈÔ›ÎËÛË˜
ÂÈ¯ÂÈÚ‹ÛÂˆÓ Kellogg School of
Management ÙÔ˘ ·ÓÂÈÛÙËÌ›Ô˘
Northwestern University. ŒÓ·˜ 
·fi ÙÔ˘˜ ÌÂÁ·Ï‡ÙÂÚÔ˘˜ ÛÙÔ¯·ÛÙ¤˜ 
ÙÔ˘ Ì¿ÚÎÂÙÈÓÁÎ ·ÁÎÔÛÌ›ˆ˜, Â›Ó·È 
Ô Û˘ÁÁÚ·Ê¤·˜ ÙÚÈ¿ÓÙ· ¤ÓÙÂ ·ÎfiÌ·
‚È‚Ï›ˆÓ, ÌÂÙ·Í‡ ÙˆÓ ÔÔ›ˆÓ
Î·È ÙÔ Marketing Insights from A to Z,
Â›ÛË˜ ·fi ÙÈ˜ ÂÎ‰fiÛÂÈ˜ Wiley. 

∏ NANCY LEE, Î¿ÙÔ¯Ô˜ MBA, Â›Ó·È
ÚfiÂ‰ÚÔ˜ ÙË˜ Û˘Ì‚Ô˘ÏÂ˘ÙÈÎ‹˜
ÂÙ·ÈÚÂ›·˜ Social Marketing Services,
Inc., ÌÂ ÂÚÈÛÛfiÙÂÚ· ·fi Â›ÎÔÛÈ ̄ ÚfiÓÈ·
ÂÌÂÈÚ›·˜ ÛÙÔ ̄ ÒÚÔ ÙÔ˘ Ì¿ÚÎÂÙÈÓÁÎ.
∂›Ó·È Â›ÎÔ˘ÚË Î·ıËÁ‹ÙÚÈ· 
ÛÙ· ·ÓÂÈÛÙ‹ÌÈ· University 
of Washington Î·È Seattle University,
fiÔ˘ ‰È‰¿ÛÎÂÈ Ì¿ÚÎÂÙÈÓÁÎ.
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¶Ò˜ Ó· ÚÔÛÊ¤ÚÂÙÂ ÙÔ Î·Ï‡ÙÂÚÔ ‰˘Ó·Ùfi 
ÛÙËÓ ÂÙ·ÈÚÂ›· Û·˜ Î·È ÛÙÔ ÛÎÔfi ÙË˜ ÂÈÏÔÁ‹˜ Û·˜

uu

μ¤ÏÙÈÛÙÂ˜ Ú·ÎÙÈÎ¤˜ 
·fi ÙË Hewlett-Packard, ÙËÓ Ben & Jerry’s

Î·È ¿ÏÏÂ˜ ÌÂÁ¿ÏÂ˜ ÂÙ·ÈÚÂ›Â˜

PHILIP KOTLER
¢È·ÎÂÎÚÈÌ¤ÓÔ˜ ∫·ıËÁËÙ‹˜ ¢ÈÂıÓÔ‡˜ ª¿ÚÎÂÙÈÓÁÎ

ÛÙË ™¯ÔÏ‹ ¢ÈÔ›ÎËÛË˜ ∂È¯ÂÈÚ‹ÛÂˆÓ Kellogg School of Management

NANCY LEE
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